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Ogr. Gor. Dr. Gokhan KARADIREK
Giresun Universitesi, Alucra Turan Bulutgu MYO

Ozet

Arastirmanin amaci, orgut kaltlira o6zelliklerinin  6rgltsel baglihk ve performansla iligkisini
belirlemektir. Arastirmanin evreni, Kilis ilinde 250 calisani bulunan bir isletmedir. isletmenin faaliyet
alani genel olarak, kahve, baharat ve kuruyemis cesitleri, dogal bitkisel Grlinlerdir. Veriler, anket
teknigiyle elde edilmistir. Anketi 158 isletme c¢alisani yanitlamistir. Verilerin analizinde istatistik
yazihmi kullanilmistir. Degiskenlerin aralarindaki iliskiler korelasyon analiziyle belirlenmistir. Analiz
sonucunda, 6rgit kiltdra ve boyutlar (tutarlilik, uyum yetenegi, katihm, misyon) ile 6rgitsel baghlik
ve performans arasinda anlamli ve pozitif bir iliski bulunmustur. Orgiit kiltirinin 6rgiitsel
performansla arasindaki iliski, orgitsel baghliga gore daha giglidir. Sonug olarak, 6rgit kaltliriiniin
orgutsel performansi ve galisanlarin kurumlarina baghligini artirabilir. Ancak, isletmelerin kiltirel
ozellikleri benzer olsa bile orgit kultlril, 6rgltsel baghhk ve performans lzerinde ayni veya benzer
olumlu etkiye neden olmayabilir.

Anahtar kelimeler: Orgiit Kiiltiirii, Orgiitsel Baghlk, Orgiitsel Performans, Denison Orgiit Kiiltiiri

Determining The Relationships Between Organizational Culture, Organizational Performance and
Commitment

Abstract

The purpose of the research is to determine the relationship between organizational culture
characteristics and organizational commitment and performance. The population of the study is an
enterprise with 250 employees in Kilis province. The company's business is generally coffee, spices
and nuts, natural herbal products. The data were obtained using the survey method. The survey was
answered by 158 company employees. Statistical software was used for data analysis. Relationships
between variables were determined by correlation analysis. As a result of the analysis, it was
concluded that there is a significant and positive relationship between organizational culture and its
dimensions (consistency, adaptability, involvement and mission) with organizational commitment
and organizational performance. The relationship between organizational culture and organizational
performance is stronger than organizational commitment. As a result, organizational culture can
increase organizational performance and employee commitment to their organizations. However,
even if the cultural characteristics of businesses are similar, organizational culture may not have the
same or similar positive impact on organizational commitment and performance.

Keywords: Organizational Culture, Organizational Commitment, Organizational Performance,
Denison Organizational Culture

! Bu makale, Giresun Universitesi Bilimsel Arastirma ve Yaym Etigi Kurulu’nun 08.04.2020 tarihli ve 2020/1 sayili karari ile
fikri hukuki ve telif haklar1 bakimindan etik olarak uygun bulunmustur.
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Dog.Dr. Sibel Aydemir

Zonguldak Biilent Ecevit Universitesi
Zonguldak Meslek Yiksekokulu
ORCID: 0000-0002-6599-681X

Ozet

Profesyonel motivasyona yonelik prososyal yaklasim genis capta kabul goérmektedir. Prososyal
motivasyon, hizmet alaninda c¢alisan bireylerin, diger insanlara yardim etme ve calismalari araciligiyla
topluma degerli ve anlaml bir katki saglama firsati yakalamalari nedeniyle islerine baglandiklar
varsayimina dayanmaktadir. Prososyal motivasyon ve calisan tutkunlugu arasindaki iliski, baskalarina
yardim etmenin tatmin edici ve kisisel olarak édullendirici oldugu ve dolayisiyla bireyin kendiliginden
¢alismaya tutkun olacagi fikrinden kaynaklanmaktadir. Tutkunlugun, yliksek diizeyde yaraticilik, gérev
performansi, 6rgitsel vatandaslik davranisi ve misteri memnuniyeti ile 6rtlstigli gosterildiginden,
¢agdas kamu ve Ozel kuruluslar icin tutkun calisanlara sahip olmak biyik dnem arz etmektedir. Yeni
deneyimlere agik olmalari nedeniyle, tutkun galisanlar daha yaratici fikirlere sahiptir ve yenilikgi ve
girisimci olma olasiliklari daha yiiksektir. Orgiitsel ve bireysel diizeydeki performans sonuglarina ek
olarak arastirmalar, tutkun calisanlarin meslektaslarina yardim etmeye daha meyilli oldugunu
gostermektedir. Tutkun calisanlarin, yardimlasama kiltirinin olusturulmasinda ve digerlerine
faydali olundugu isyeri ortamlarinda 6nemli rol oynadigi belirtiimektedir. Bu baglamda ¢alisma
kapsaminda prososyal motivasyonun ¢alisan tutkunlugu agisindan irdelenerek farkli bakis agilari
gelistirilmeye calisiimistir.

Anahtar Kelimeler: Prososyal Motivasyon, Calismaya Tutkunluk, is Basarisi
The Examination of Prosocial Motivation in term of Employee Engagement
Abstract

Prosocial approach towards professional motivation has been widely accepted. Prosocial motivation
is based on the assumption that individuals working in the field of service sector engage actively to
their jobs as they get the chance of contributing to their society via helping other people. The
relationship between prosocial motivation and employee engagement is based on the conception
that helping others is satisfying and self-rewarding and that’s why an individual will engage in work
willingly. As engagement is shown to correspond with high level creativity, duty performance,
organizational citizenship behaviour and costomer satisfaction, it is of great imortance to have
engaged employees for modern state and private agencies. Since engaged employees are open to
new experiences, they have more creative ideas and they are more likely to be innovative and
entrepreneurial. Researches in addition to organizational and individual level performance show that
engaged employees are more inclined to help their colleagues. It is pointed out that engaged
employees play an important role in establishing a cooperative cultere and contributing to other
employees. Withing the framework of this study, prosocial motivation has been examined in terms of
employee engagement to develop different perspectives.

Keywords: Prosocial motivatio, work engagement, work performance
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Dr. Ahmet KUSCGI
Hatay Mustafa Kemal Universitesi

Ozet

Bu calismada ¢ok partili hayata gegis siirecinde 23-31 Ekim 1948 tarihleri arasinda istanbul
Muallimler Birligi tarafindan istanbul’daki Emindnii Halkevinde diizenlenen Birinci Tiirk Dil Kongresi
ele alinmistir. Baslangicta Tirk Dili ve Edebiyati derslerinin okullarda daha verimli ve daha ilmi esaslar
Uzerinde okutulmasini saglamak icin toplannmasi kararlastirilan Birinci Turk Dil Kongresi, sonralari dil
meselesi hakkinda uzmanlarin goriisiine basvuruldugu ilmi bir kongreye dontsmistir. Bu ¢alismanin
amaci istanbul Muallimler Birligi tarafindan toplanan Birinci Tiirk Dil Kongresi'nin c¢alismalarini ve
kongrenin Tirk dili ve yayinciligina katkilarini incelemektir. Bu amacgla ¢alismada Birinci Turk Dil
Kongresi kim tarafindan, ne zaman, nerede, hangi amacla toplanmis ve Tirk diline katkilari neler
olmustur? sorularina cevap aranmistir. Yapilan literatiir taramasi sonucunda Birinci Tirk Dil
Kongresi’'ni tek basina ele alan 6zgin bir ¢alismanin yapiimadigi gorilmuistir. Bu ¢alismayla
litaratirdeki bu eksiklik giderilmek istenmektedir. Calisma sonucunda Tirk Dil Kurumu’nun
diizenledigi dil kurultaylarina alternatif olarak tertip edilen Birinci Dil Kongresi’'nde Tiirk Dil Kurumu
galismalarinin sert bir sekilde elestirildigi gérilmustlr. Ayrica Birinci Tlrk Dil Kongresi, cumhuriyet
tarihinde mevcut siyasi iktidardan bagimsiz olarak tertip edilen ilk kongre olmasi sebebiyle Tirk
egitim tarihindeki yerini almistir.

Anahtar Kelimeler: Adnan Adivar, Birinci Tiirk Dil Kongresi, Emindni Halkevi, istanbul Muallimler
Birligi, Tlrk Dil Kurumu

The First Turksh Language Congress As A Detailed and Opposible Language Congress
(23 -31 October 1948)
Abstract

In this study, the First Turkish Language Congress, which was held in the Emindnii Community Center
in Istanbul by the Istanbul Teachers' Union between 23-31 October 1948, during the transition to the
multi-party system is discussed. The First Turkish Language Congress, which was initially decided to
be held in order to ensure that Turkish Language and Literature courses are taught in schools more
efficiently and on more scientific principles, later turned into a scientific congress where the opinions
of experts on the language issue were sought. The aim of this study is to examine the work of the
First Turkish Language Congress convened by the Istanbul Teachers' Union and its contributions to
Turkish language and publishing. For this purpose, by whom, when, where and for what purpose the
First Turkish Language Congress was convened, and what were its contributions to the Turkish
language? As a result of the literature review, it was seen that there was no original study dealing
with the First Turkish Language Congress alone. With this study, it is aimed to eliminate this
deficiency in the literature. As a result of the study, it was seen that the studies of the Turkish
Language Institution were harshly criticized in the First Language Congress, which was organized as
an alternative to the language conventions organized by the Turkish Language Institution. In
addition, the First Turkish Language Congress took its place in the history of Turkish education as it
was the first congress held independently from the current political power in the history of the
republic.

Keywords: Adnan Adivar, First Turkish Language Congress, Eminéni Community Center, Istanbul
Teachers' Union, Turkish Language Institution
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Ebru Devrim BOLDAZ

istanbul Sabahattin Zaim Universitesi
Yiiksek Lisans Egitim EnstitlisU

Psikolojik Danismanlik ve Rehberlik Bolimu

Yiiksek Lisans Ogrencisi

Ozet

Arastirmanin amaci, lise 6grencilerinin duygusal zeka dizeylerinin; sinif diizeyi, okul basarisi ve
ebeveyn egitim dlzeylerine gore farkhlasma durumunun incelenmesidir. Calismada 20 sorudan
olusan Duygusal Zeka Olgegi (DZO) kullanilmistir. Bu &lcek Deniz, Ozer ve Isik (2013) tarafindan
gelistirilmistir. Arastirmaya, 2020-2021 6gretim yilinda istanbul Anadolu yakasinda 6grenim géren
400 lise ogrencisi katilmistir. Katihmcilarin demografik 6zelliklerine gore duygusal zeka dizeylerinin
farkllasip farkhlasmadigi incelenmistir. Bu calisma icin nicel arastirma yodntemlerinden betimsel
tarama modeli ile tasarlanmistir. Gruplar arasindaki farkhlklari incelemek icin ise gruplarin homojen
oldugu durumlarda t-test, ANAVO ve gruplarin homojen olmadigl durumlarda da Kruskal Wallis,
Mann-Whitney U analiz yéntemleri kullaniimistir. Olceklerin giivenirlikleri de analiz edilmistir.
Yapilan ¢alismada, duygusal zeka dizeylerinin sinif basamagina, anne egitim diizeyine, baba egitim
diizeyine ve okul basarisi 6z degerlendirme dizeyine gore farkhlasip farklilasmadigina iliskin elde
edilen bulgular sunulmustur. Katiimcilarin duygusal zekad dizeylerinin sinif basamagina gore
farkhlasip farklilasmadigina bakilmis ve duygusal zeka diizeylerinin sinif basamagina gore istatistiki
olarak anlamli dizeyde farklilasmadigi gortlmistir. Sinif basamaklari farkl olsa da katilimcilarin
duygusal zeka duzeyleri benzer gikmistir. Anne ve babanin egitim dlzeyine gore duygusal zeka
dizeylerinin farkhlasip farklilasmadigina ayri ayri bakilmis ve katihmcilarin duygusal zeka dizeylerinin
anne egitim dizeyine gore farkhlastigini gostermistir. Anne egitim diizeyine gére duygusal zeka
dizeylerindeki anlamh farklihk sadece Universite ylksek lisans ve liniversite doktora gruplari arasinda
gorilmektedir. Baba egitim dlzeyi agisindan yapilan analizlerde katiimcilarin duygusal zeka
diizeylerinin baba egitim dlizeyine gore istatistiki olarak anlamli diizeyde farkhlastigini gdstermistir.
Baba egitim dlizeyine gore duygusal zeka diizeylerindeki anlamli farkhlik sadece doktora Universite ve
doktora yiksek lisans gruplari arasinda goriilmektedir. Katilimcilarin okul basarilarini kendi 6z
degerlendirme diizeylerine gore duygusal zeka diizeylerinin farklilasip farklilasmadigi analiz edilmis ve
katilimcilarin duygusal zeka diizeylerinin okul basarilarini 6z degerlendirme diizeyine gore istatistiki
olarak anlaml sekilde farkhlasmadigini gostermistir.

12
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Dr. Fatemeh Shayan

University of Isfahan

Abstract

The purpose of this study is to investigate the possibility of developing India-Turkmenistan relations
based on natural gas exports. Today, emerging powers such as India, with their impressive economic
growth, have multiplied their need to import natural gas, and access to reliable and inexpensive
resources. The present study seeks to assess the question of: what effects have natural gas exports
had on India-Turkmenistan relations? The research hypothesis is that regardless of the constraints,
the TAPI pipeline can provide the basis for the development of economic relations between the two
countries. The research method is descriptive-analytical and the analyses benefit from the
interdependence theoretical framework. The findings show that the Central Asia is a vital artery for
connecting India to northern Europe, and in this region Turkmenistan, with its rich gas resources, has
created a good opportunity for India to sell its goods in this country and region and create a good
market for gas imports from Turkmenistan, and agreements have been reached for the construction
of the TAPI pipeline. The results of the study show that although Turkmenistan’s gas exports are
booming in the long run and are in India’s favor, there are currently obstacles for India to have more
influence in Central Asia and Turkmenistan: Russia and Iran are India’s other rivals in Central Asia for
Turkmen gas imports. Afghanistan’s insecurity and mountainous highlands, in addition to the
activities of terrorist groups, are serious obstacles to the development of the TAPI pipeline.
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Nanuka Kobidze

Georgian/Abkhazia

Abstract

The research delves into the case of internal displacement that occurred as a result of the Abkhaz-
Georgian conflict in 1992-1993. Almost 30 years after the forced displacement of Georgians from
Abkhazia, the Georgian IDPs still cannot return to their homes. Paradoxically, the quantity of people
with the IDP status hasbeen increasing throughout this period as the new generations, who were
born years after the war and displacement, can also be granted the status of IDP by the Georgian
government. The first focal point of the paper is to understand how and why the social category of
IDP continues to be reproduced within generations to this day and what is the role of Georgian IDPs
in the Georgian nation-building project. Secondly, the research explores how the memories of
Abkhazia and the hope of going back home are being sustained within the generations and create the
condition of IDP. For these objectives, | conducted 20 interviews withdifferent generations of
Georgian IDPs and one interview with a representative of the Government of the Autonomous
Republic of Abkhazia. The research puts special emphasis on the status of IDP and its socio-economic,
legal, mnemonic and political functions. Simultaneously, it demonstrates that the homemaking
process of Georgian IDPs is interrelated with the Georgian state-making process. The paper suggests
that the reproduction of the IDP category does not only point to the IDP-state relationship but also to
the involvement of different national and international actors, agencies and institutions in this
process.
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Biisra Nur Giiveng

istanbul Sabahattin Zaim Universitesi
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Y. Lisans Ogrencisi

Ozet

Bu tez calismasinin amaci, yetiskinlerin begenilme arzusu ile sanal ortam yalnizlik ve yetersizlik
duygusu arasinda iliski olup olmamasi durumlarini arastirmaktir. Arastirmaya 2020-2021 yilinda
istanbul ilinde yasayan 18 yas ve (izeri goéniillii 500 yetiskin birey katilmistir. Calismada Kasikara ve
Dogan (2017) tarafindan olusturulan 9 maddeli Begenilme Arzusu Olgegi, Korkmaz, Kurt ve Usta
(2014) tarafindan olusturulan 20 maddeli Sanal Ortam Yalnizhgi Olgegi (SOYO) ve Akdogan ve Ceyhan
(2014) tarafindan olusturulan Yetersizlik Duygusu Olcegi (YDO) kullaniimistir. Bu arastirmada,
yetiskinlerin begenilme arzusunun yordanmasinda sanal ortam yalnizhgl ve yetersizlik duygusu
iliskisini gozlemlemek igin nicel arastirma yontemlerinden iliskisel tarama modeli kullaniimigtir.
Calismada katilimcilarin Begenilme Arzusu Olgegi, Sanal Ortam Yalnizlik Olgegi, Yetersizlik Duygusu
Olgcegi puanlarinin ve demografik degiskenlerin (cinsiyet, medeni durum, egitim durumu, yas)
diizeylerinin farkhlasip farklilasmadigi incelenmistir. Demografik degiskenlerle (cinsiyet, medeni
durum, egitim durumu, yas) her bir dlgegin puanlari arasindaki iliski, veriler normal dagilimlysa ve
degisken 3 veya daha fazla gruptan olusuyorsa One Way Anovayla ve 2 gruptan olusuyorsa bagimsiz
orneklem t testiyle analiz edilmistir. Veriler normal dagilimli degilse Mann-Whitney U ile analiz
edilmistir. Olceklerin glivenirliklerini belirlemek adina her bir élcek ve her bir élcegin alt boyutlari igin
ayri ayri Cronbach Alfa i¢ tutarlilk katsayina bakilmistir. Begenilme olcegiyle Sanal ortam yalnizlik
Olcegi ve vyetersizlik Olcegi arasinda bir iliski olup olmadigini belirlemek icin Pearson korelasyon
katsayina bakilmistir ve basit regresyon analizi yapilmistir.
Yapilan calismada, katilimcilarin begenilme arzusu, sanal ortam vyalnizlik ve yetersizlik duygusu
dizeyleri, aralarindaki iliski ve katilimcilarin demografik 6zelliklerine (yas, cinsiyet, medeni durum,
egitim durumu) gore begenilme arzusu, sanal ortam yalnizlik ve yetersizlik duygusu puanlarina iliskin
bulgular sunulmustur. Elde edilen bulgulara gore 6rneklemin begenilme arzusu “ortalama” , sanal
ortam yalnizlig “ortalama” ve yetersizlik duygusu “ortalama” diizeyde oldugu sonucuna varilmistir.
Katilimcilarin begenilme arzusu diizeyleri cinsiyete gore anlamh farklilik géstermezken, sanal ortam
yalnizlik dizeylerinin cinsiyete goére anlamli bir farkhlik gostermektedir. Erkeklerin sanal ortam
yalnizlik diizeylerinin kadinlara gére anlaml bir sekilde daha fazladir. Katilimcilarin yetersizlik duygu
diizeyleri ile cinsiyetleri arasinda da anlaml bir farklilik oldugu elde edilmistir. Erkeklerin yetersizlik
duygusu dizeyinin kadinlara goére anlamh bir sekilde daha disik oldugu sonucuna varimistir.
Katilimcilarin begenilme arzusu medeni durumlarina goére anlamh farkhlik géstermemektedir. Ancak
evli bireylerin sanal ortam yalnizlik diizeyleri bekar bireylere gére anlamli bir sekilde daha distktir.
Evli ve bekar bireylerin yetersizlik duygusu arasinda da anlamli bir farkhlik vardir. Evli bireylerin
yetersizlik duygusu bekar bireylere gére anlamli bir sekilde daha dusiktir. Katiimcilarin begenilme
arzusu yaslarina gore anlamli farkliik gostermektedir. Analiz sonuglarina goére 18-24 yas arasi
bireylerin begenilme arzusu 25-36 ve 37-48 yas arasi bireylerin puanlarindan anlamli olarak daha
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ylksektir. Sanal ortam yalnizlik diizeyleri ile yaslari anlamh bir sekilde farklilastigi gorilmastir. 18-24
yas bireylerin sanal ortam yalnizlik diizeyleri 25-36 yas bireylere gore anlamli olarak daha yliksektir.
Katilimcilarin yetersizlik duygu dizeyleri ile yaslari arasinda anlamli bir sekilde farkhlastig
goralmuistir. 18-24 yas arasi bireylerin yetersizlik duygulari 25-36 ve 37-48 yas arasi bireylere gore
anlamli olarak daha yuksektir. Lise ve alti egitim durumundaki bireyler ile Giniversite ve Ustli egitim
durumundaki bireylerin begenilme arzusu dizeyi arasinda anlamh bir farklilik elde edilmezken, lise ve
alti egitim durumundaki bireyler ile Universite ve Ustl egitim durumundaki bireylerin sanal ortam
yalnizliklari arasinda anlamh bir farkhlk elde edilmistir. Lise alti egitim durumundaki bireylerin sanal
ortam yalnizliklari Universite ve Ustl egitim durumundaki bireylerden anlamli olarak daha disuktdr.
Lise ve alti egitim durumundaki bireyler ile Universite ve Ustl egitim durumundaki bireylerin
yetersizlik duygusu arasinda ise anlamli bir farkhlik bulunmamistir. Katiimcilarin begenilme arzusu ile
sanal ortam yalnizhgl arasinda pozitif yonde anlamh zayif bir iliski, begenilme arzusu ile yetersizlik
duygusu arasinda pozitif yonde anlamli orta diizey bir iliski elde edilmistir. Katilimcilarin begenilme
arzusunun sanal ortam yalnizlik ve yetersizlik duygusunu dizeylerini anlamh bir sekilde yordadigi
sonucuna varilmistir.

Anahtar Kelimeler: Begenilme Arzusu, Sanal Ortam Yalnizligi, Yetersizlik Duygusu
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Dr. Yelda ULKER

Ozet

Tuketiciler statli kazanma, prestij gibi yiuklemek istedikleri imajlari elde edebilmek amaciyla liks
markalara yonelebilmektedir. Fakat Iiiks markalar yiksek fiyatli olup, sinirli sayida tretilebilmektedir.
Bu durum da tiketicilerin bu markalara olan erisimini zorlastirmaktadir. Bu sebeple bazi tiiketiciler
orijinal markalara ulasamadigi icin taklit markalara yonelmektedir. Genellikle dislik kaliteye sahip
olan taklit marka Urinler, liks markalarin birebir kopyasidir. Diger bir deyisle taklit markalar, orijinal
markalara isim, sekil ve bicim bakimindan benzese de kalite bakimindan benzememektedir.
Tlketiciler fiyatinin uygunlugu, erisiminin kolay olmasi gibi 6zelliklerden dolayi taklit markalari tercih
ederken, bazi tiketiciler ise kalitesinin distik olmasi, taklit oldugunun anlasilabilir olmasi ve etik disi
bir davranis kabul edilmesi gibi sebeplerden dolayi tercih etmeyebilir. Bu baglamda arastirmanin
temel amaci katilimcilarin etik degerler baglaminda taklit markalara olan tutumlarini irdelemektir.
Ayrica kadin ve erkek katilimcilarin etik degerleri baglaminda taklit markalara olan tutumlari arasinda
farkhliklar olup olmadigi da incelenmistir.

Anahtar Kelimler: taklit markalar, etik, tutum
Attitude Towards Counterfeit Brands in the Context of Ethical Consumption
Abstract

Consumers may turn to luxury brands in order to obtain the images they want to upload, such as
gaining status and prestige. However, luxury brands are high priced and can be produced in limited
numbers. This makes it difficult for consumers to access these brands. For this reason, some
consumers turn to imitation brands because they cannot reach the original brands. Counterfeit brand
products, which are often of low quality, are exact replicas of luxury brands. In other words, although
counterfeit brands are similar to the original brands in terms of name, shape and form, they are not
similar in terms of quality. While consumers prefer imitation brands due to features such as
affordability and easy access, some consumers may not prefer them due to low quality,
understandable imitation and unethical behavior. In this context, the main purpose of the research is
to examine the attitudes of the participants towards counterfeit brands in the context of ethical
values. For this purpose, it was examined whether there were differences between the ethical values
of male and female participants and their attitudes towards counterfeit brands.

Keywords: counterfeit brands, ethics, attitude
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Ozet

Cin Halk Cumhuriyeti'nde ortaya ¢ikan yeni tip koronaviris (T.C. Saglik Bakanhgi Halk Saghgi Genel MadurlGgu,
2020), donem itibariyle, kiiresel anlamda sosyo-ekonomik yapiyi timiyle sarsmistir. Donem disinda da etkisi
hissedilecegi disinllmektedir (Ayittey vd., 2020). Bireyler kendilerini iradi veya gayri iradi sekilde karantina
icerisine almaktadir. Devletler, hastalik sayilarindaki artislara gore kisitlamalarda bulunmakta ve 6nlemler
almaktadir. Burada 6nemle (izerinde durulan durum, bireylerin saglig olmaktadir. Bu asamada Maslow’un
ihtiyaclar Hiyerarsisi baglaminda, fizyolojik durumlara (saglik, barinma, beslenme vb.) etkiler mevcuttur.
Bireyler kendi yasamini idame ettirme amacini 6n plana almistir. Oncelikle hastaligin en yiiksek seviyeye ¢iktig
donemlerde bazi llkelere giris-gikislara kisitlamalar getirilmistir. Ardindan (lke igerisinde hastaligin seyrine
bakilarak karantina stiregleri uygulanmistir. Bu noktada en fazla etkilenen sektorlerden birisi Turizm olmustur
(UNWTO, 2020; Cakir ve Barakazi, 2020). Turizm gelirleri tilke ekonomisinin girdi saglamasi agisindan énemli
kalemlerdendir. Ancak turizm sektorii kolay etkilenebilen sektorler arasindadir. Sayilan tedbirler turizm
sektoriinli dogrudan etkilemektedir. Boylelikle turizme yonelik ciddi gelir kayb, isgiler agisindan istihdam kaybi
ve cevre organizasyonlar agisindan (kafe, acente, restoran vd.) gelir kayiplari yasanmaktadir (Kivilcim,
2020:21). Ozellikle bu durum turizm gelirleri agisindan énemli yatirimlar yapan tilkeler icin olumsuz sonuglar
ortaya cikarmistir. Bu Ulkeler arasinda Turkiye, turizm gelirleri agisindan 6nemli girdiler saglayan (lkeler
arasinda yer almaktadir. Bu baglamda dlke turizmine yonelik yatirim yapilan alanlar (oteller, organizasyon
sirketleri, eglence yerleri, golf sektorli vb.), en fazla etkilenen ve maliyetlerinin amorti edilmedigi alanlari
olusturmaktadir. Tiirkiye istatistik Kurumu Haziran raporuna gore (2021), 2019 yilinda turist sayisi 51 milyon
860 bin kisi iken turizm gelirleri 34 milyon 520 bin dolar civarinda olmaktadir. Ardindan 2020 yilinda kisi
bazinda (15 milyon 826 bin) -%69.5, gelir bazinda (12 milyon 59bin dolar) -%65.1 degisim orani yasanmistir.
2021 yilinda ise haziran ayina kadar olan siirecte 6 milyon 660 bin kisi gelmis, 5 milyon 455 bin dolar kazang
elde edilmistir. Son (g yilda kisi basina ortalama turizm girdisi artmasina ragmen, miktar bazinda maliyet ve
beklenti agisindan ciddi distsler yasanmistir. Buna ek olarak Covid-19 Pandemisi nedeniyle bireyler Turkiye'ye
turist kimligiyle giris yapmamakta veya girisi ertelemektedir. Boylelikle turizm sektoriindeki maddi kaybin
Gayri Safi Yurtigi Hasilaya etkisi olumsuz yondedir. Bu durum sadece Tirkiye 6zelinde degil kiiresel anlamda
da es zamanl bigimde ilerlemektedir. Birlesmis Milletlere bagh Ticaret ve Kalkinma Konferansi ve Diinya
Ticaret Orgiiti’niin paylastigl rapora goére turizm sektériiniin ilke geliri agisindan dnemli yer edindigi
gelismekte olan llkelerde, genel anlamda turizm gelirleri orta ve uzun vadede azalma gosterebilmektedir.
2020 yili igin turizm sektériinde kaybin 2,4 trilyon dolar oldugu ve 2023 yilina kadar ciddi yikselmelerin
gosterilmeyecegi paylasiimaktadir. Calisma ikincil veriler Uizerinden literatlir taramasi seklinde ilerlemektedir.
Calismada var olan bilgiler tizerinden yorumlayici paradigma kullanilmaktadir. Calismanin amaci, Covid-19
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stirecinin turizm sektoriine yansimalarini ortaya ¢ikarmaktir. Bu amaca yonelik giincel rakamlar paylasiimakta
ve Covid-19 sirecinin Turizme yansimalarina yonelik ¢ikarimlar yapilmaktadir. Covid-19 siireci hala islerligini
surdirmekte ve buna yonelik glincel bilgilerle ¢ikarimlarda bulunmak Glke turizminin gelecegi agisindan
onemli olacaktir.

Anahtar Kelimeler: Covid-19, Turizm, Pandemi ve Turizm Sektori, Ekonomi
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Akdeniz Universitesi, Uygulamal Bilimler Fakdiltesi

Abstract

The selves of individuals can affect consumers' decisions in all actions they have done or will do.
Therefore, tourists are more likely to prefer destinations that express or adapt to their selves and
accumulate memories of these destinations. Memories also have essential effects on the tourist's
decision-making behaviour. Studies on retro marketing also confirm that memories have significant
effects. Therefore, this study examined the impact of tourists' self-image congruence on memories. It
was also analyzed whether this relationship differs in terms of gender. Self-image congruity and
memory scales were measured using five-point Likert scales, and 313 valid surveys were obtained.
Principal components analysis and moderator analysis were applied. The KMO value was 0.801, and
Bartlett's test of sphericity value was 1061.83 (p=0.00). The Promax rotation method was used, and
two different constructs were verified by factor analysis. The explained variance rate was 79.83% in
terms of these variables. The factor loadings for each construct were also sufficient (>0.81 and
<0.93). The correlation between all constructs was 0.481. As a result, principal component analysis
results are adequate. Accordingly, self-image congruity had a significant and positive effect on
memory (F=41.91, df=3, R2=0.29, p=0.00). According to the moderator analysis results, self-image
congruity (B=-0.10, se=0.11, t=-0.9, p=0.37, LLCI=-0.12 ve ULCI=0.33), gender (B=-1.08, se=0.32, t=-
3.38, p=0.00, LLCI=-1.72 ve ULCI=-0.45) and interaction term (B=0.20, se=0.07, t=2.55, p=0.01,
LLCI=0.045 ve ULCI=0.35) have a significant effect on memory. The change in R2 is also significant
(p=0.01). The effect of self-image congruence on memories differs according to gender, and the
explained variance rate of self-image congruence is 18% in females, while it is 33% in males. In
addition, the effect coefficient for females is 0.30. As a result, as self-image congruence increases for
females, the accumulation of memories related to the destination also increases. In men, the effect
coefficient is 0.50. For men, when self-image congruence is low, the formation of memories of the
destination is also low. However, as self-image congruence increases, memories of the destination
also increase. However, if self-image congruence is low, the accumulation of memories in males is
also lower than in females.
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Abstract

With the effect of factors such as increasing competition, technological developments and
globalization in hotel businesses, which have an important role in the development of national
economies, innovation has become a necessity. Innovation can be applied in the products/services,
marketing activities, organizational structures and processes of the enterprises. Hotel businesses
have also shown great interest in innovation activities in recent years. This study aims to measure the
moderator effect of the hotel's star rating on the effect of innovative service behaviours of
employees, which are an important part of the service innovation process, on business performance.
The sample of the study consists of 543 middle and senior managers working in 4/5-star hotels
operating in Turkey. The convenience sampling method was used as the sampling method. Data were
collected through an online survey. Employees' innovative service behaviour scale and business
performance scale were measured with a 5-point Likert scale. Principal components analysis and
moderator analysis were applied. The KMO value was 0.813 and the Bartlett's test of sphericity value
was 2586.604 (p=0.00). The Promax rotation method was used. According to the literature, three
variables are different, and the factor analysis verified these results. The explained variance rate was
74.27% in terms of these variables. The factor loadings for each construct were also found to be
sufficient (>0.73 and <0.89). The correlation between all constructs is 0.21. As a result, principal
component analysis results are sufficient. According to the moderator analysis results, Service
Innovation Behaviour (f=2.0185, se=,7788, t=5.5916, p=0.00, LLCI=,4885 ve ULCI=3,5484), 4/5 stars
hotels (B=1.4244, se=.6769, t=2.1043, p=0.03, LLCI=.0947 ve ULCI=2.7542) and interaction term (p=-
.3635, se=.1590, t=-2.2860, p=0.0226, LLCI=-.6758 ve ULCI=-.0511) have a significant effect on
business performance. Whether the rating of hotels stars is as important or not, the relationship
between service innovation behaviour and business performance differs. Accordingly, the effect of
the service innovation behaviour variable on business performance is 0.56 in 4-stars hotels, while it is
0.20in 5-stars hotels. As a result, the innovative behaviours of the employees have an important role
in the performance evaluation processes of the hotel enterprises. Therefore, it is necessary for
businesses to involve their employees in innovation activities. However, it has been found that the
effect of innovative service behaviours of managers working in 4-star hotel businesses on business
performance is higher than managers working in 5-star hotels. Accordingly, the impact of innovative
service behaviour on business performance is more likely and feasible for 4-star hotels. However, the
complexity of 5-star hotels and the large number of factors affecting their costs and inputs make the
applicability of service innovation difficult. According to this result, it can be said that 4-star hotel
businesses show more interest in innovative activities in order to raise awareness and ensure
growth, and their expectations are met more. However, the risky and costly nature of innovation
causes businesses to avoid innovation, and it is not preferred unless innovation becomes a necessity
for businesses that do not want to take risks.

21



8" International Management and Social Research Conference
November 6-8, 2021 Istanbul /Turkey

Ogr. Gor. Dr. Ayse Nur SOYSAL
Akdeniz Universitesi, Korkuteli Meslek Yiiksekokulu
Prof. Dr. Duygu KOGOGLU

Pamukkale Universitesi

Ozet

Marka, isletmelerin Girlin ve hizmetlerinin rakip isletmelerden ayirt edici bir yer edinmesini saglamak
amaci ile kullanilan isim, terim, sekil, sembol vb. gibi bilesenlerden olusmaktadir. Marka zaman
icerisinde kullanicisi oldugu bireylerin benlikleri ile kisilik 6zelliklerini bittinlestirdigi bir unsur haline
gelmektedir. Bunun sonucunda marka kisiligi kavrami isletmeler agisindan dnemli bir hal almaktadir.
Bu calisma ile son zamanlarda kullanici sayisi artan popliler sosyal medya iletisim kanallarindan birisi
olan instagramin marka kisiligini cesitli degiskenlere gore 6lgmek ve Instagram kullanicilarin marka
kisiligi algilamalarinda farkliik olup olmadigini belirlemek amacglanmistir. Arastirma verilerinin
toplanmasinda online ve vyilz vyize anket yontemi kullanilmistir. Anket sorularinin
cevaplandiriimasinda 5’li Likert tutum olgegi kullaniimistir. Arastirmanin 6érneklemini ise arastirmaya
gonilli olarak katilan Instagram kullanicilari olusturmaktadir. Ornekleme ydéntemi olarak kolayda
ornekleme yonteminden yararlanilmistir. Arastirma kapsaminda zaman ve maliyet kisiti sebebiyle
toplamda 219 kisiden veriler toplanmis ve degerlendirmeye alinmistir. Kullanicilarin Instagram’in
marka kisilik algilamalarinda cinsiyet ve 6grenim durumlarinin anlamh etkisi oldugu ortaya ¢ikmistir.
Kadin ve erkek kullanicilar ile 6n lisans ve lisansiistli 6grenim durumuna sahip kullanicilarin marka
kisilik algilari birbirinden farklihk gostermektedir. Instagram hesabina sahip olma siiresi ve kullanim
sikhgr arttik¢a da kullanicilarin marka kisilik algilarinin farkhlik gosterdigi bulgulanmistir.
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Bu calismada, Buylksehir'e bagh eski kéy/yeni mahalle birimlerinin, kirsal 6zellik tasimalar ve
tarim/hayvancilik faaliyetleri geregi ile ‘kirsal mahalle’ statiisiine gegis deneyimleri, Tiirkiye'de drnek
bir alan lzerinden ele alinmak istenmektedir. Kirsal Mahalle, 16 Ekim 2020 tarihinde 7254 sayili
torba kanunda ilk kez yer almis ve 15 Nisan 2021 tarihli “Kirsal Alan ve Kirsal Yerlesme Alan
Yonetmeligi” ile uygulamaya dair slire¢ diizenlenmistir. Arastirmanin evreni kirsal alan statisi
kazanan Balikesir'e bagh Ayvalik ilgesidir. Ayvalik ilgesinde 16 koy, kirsal mahalle statlisi igin
basvurmus ve gecis saglanmistir. S6z konusu 16 kéyden merkeze yakin ve uzak olan kéylerden 4
tanesi segilerek, arastirmanin érneklemi belirlenmistir. Arastirmanin 6érneklemini olusturan bu eski
kéyler/yeni mahalleler; Akcapinar, Bagyuzli, Camoba ve Cakmak yeni kirsal mahalleleridir. Bu
orneklemde, dort koyin kirsal mahalleye gecis siirecine iliskin deneyim, beklenti ve sorunlar mahalle
muhtarlariyla yiritilen nitel arastirma yontemi (gortisme teknigi) ile saptanmaya calisiimistir.
Calismanin arastirma sorulari; i) 6360 sayili Kanun’un kdy yonetimi ve kirsal yasam Uzerine etkileri
nelerdir? ii)yore halkinin ve kdy yonetiminin kirsal mahalle uygulamasina iliskin farkindaligi nasildir?
ve iii) kirsal mahalle uygulamasindan deneyimler ve beklentiler nelerdir? seklindedir. Gérisme
formunda muhtarlara 28 soru yoneltilerek, derinlemesine miilakat yapilmistir. Arastirma sahasinda,
milakatlara ek olarak arastirmaci tarafindan fotograflamak yoluyla saha gozlemleri de yapilmistir.
Mubhtarlara yoneltilen sorularla kirsal mahalle olma yolundaki eksiklikler, uygulamalar ve beklentiler
de ortaya konmaya ¢alisilacaktir.

Anahtar Kelimeler: 6360 sayili Kanun, Kirsal mahalle, Kéy, Koy Yonetimi
Transition from Neighborhood to Rural Neighborhood in Turkey
Abstract

In this study, the experiences of the old village/new neighborhood units affiliated to the
Metropolitan, due to their rural characteristics and agricultural/livestock breeding activities,
transitioning to the status of 'rural neighborhood' are desired to be discussed through a sample area
in Turkey. The Rural Neighborhood took place for the first time in the bag law numbered 7254 on 16
October 2020, and the implementation process was regulated with the “Rural Area and Rural
Settlement Area Regulation” dated April 15, 2021. The universe of the research is the Ayvalik district
of Balikesir, which has gained the status of a rural area. In Ayvalik district, 16 villages applied for rural

2Call§ma, SDU, Proje 1D:8333 “Tiirkiye’de Biitiinsehir Deneyiminin Kéy-Mahalle Déniisiimii Cercevesinde
incelenmesi: Mahalleden Kirsal Mahalleye” bashkli BAP destegi alan Yiiksek Lisans Tezinden iretilmistir.
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neighborhood status and the transition was achieved. The sample of the research was determined by
choosing 4 of the 16 villages close to the center and far from the center. These old villages/new
neighborhoods that constitute the sample of the research; Ak¢apinar, Bagyiizli, Camoba and Cakmak
are the new rural neighborhoods. In this sample, the experience, expectations and problems related
to the transition process of four villages to rural neighborhoods were tried to be determined by the
qualitative research method (interview technique) conducted with the neighborhood headmen. The
research questions of the study; i) What are the effects of Law No. 6360 on village management and
rural life? ii) How is the awareness of the local people and the village administration about the rural
neighborhood practice? and iii) what are the experiences and expectations from rural neighborhood
practice? is in the form. In the interview form, 28 questions were asked to the headmen and in-depth
interviews were conducted. In the research area, in addition to the interviews, field observations
were made by the researcher by photographing. With the questions directed to the headmen, the
deficiencies, practices and expectations on the way to becoming a rural neighborhood will also be
tried to be revealed.

Keywords: Law No. 6360, Rural neighborhood, Village, Village Management
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Corporate governance changes and its contribution to organization theory and practice: An Assessment
and Review

Asst. Prof. Dr. Mustafa AVCIN

Rauf Denktas Universitesi

Abstract

This article reviews and evaluates previously conducted three researches regarding the imperative
changes of corporate governance and the construction of the G15 and G17 indices based on a
corporate governance model that positively contributes to organizational theory and economic well-
being. Existing empirical work and propositions are analyzed, which provides a unique insight into
better management of companies, combating foreign exchange exposure and stock returns volatility,
financial contagion, developing better leadership effectiveness and financial innovations and
stimulate international trade. The analysis presented in this review acknowledges the mandatory
changes in corporate governance that benefit the well-being of organizations and the country's
economy.
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Devran SAVASCI

Cukurova Universitesi
Doktora Ogrencisi

Dog. Dr. Burak NAKIBOGLU
Cukurova Universitesi

iktisadi ve idari Bil. Fak. isletme Ana Bilim Dal

Ozet

Bugilin ekonomik sistemlerin en 6nemli bilesenlerinden olan c¢evreye yonelik insan kaynakli
miidahaleler kiresel iklim krizi, dogal alanlarin tahribati, biyo-cesitliligin ve tatli su kaynaklarinin kritik
seviyede azalmasi, tarim alanlarinin yok olmasi gibi uzun vadede gezegen lzerindeki tim canlihg
tehlikeye atacak cevresel problemlere neden olmaktadir. Sanayi Devrimi ile baslayan endistriyel ve
teknolojik gelismeler gectigimiz 50 yilda hizini arttirmis bu durum ise cevresel ve ekolojik bozulmayi
tetiklemistir. isletmelerin birer canli organizma gibi hareket ettigi toplumsal diizen icinde isletme
davranislari cevresel problemlerin en 6nemli tarafini olustururken, bireyler arasinda artan cevresel
farkindalik ve yasal dizenlemeler isletmeleri cevresel tahribatin azaltilmasi konusunda tesvik
etmektedir. Ekonomik avantaj ve rekabet UstiinlGgl saglamaya ve boylelikle ekonomik varliklarini
devam ettirmeye calisan isletmeler toplumun ¢esitli kesimlerinden gelen bu talepleri dikkate almak
ve isletme faaliyetlerini buna gére diizenlemek durumunda kalmaktadirlar. Ozellikle gelismis
toplumlarda cevre temelli degisim ve donlisime duyulan ihtiyag ve bu ihtiyacin siirekliligi inovasyon
kavraminin toplum diizeyinde yayilmasina katki saglarken, son yillarda toplumlarda artan gevre bilinci
ve farkindahigi ile sayisi artan yesil konseptli Griin ve hizmet uygulamalari ve yonetim anlayislari da
eko-inovasyon kavramini ortaya ¢ikarmistir. Eko inovasyon yonetim, yeni Uriin, hizmet, sireg ve
pazarlama faaliyetlerinin geleneksel uygulamalara kiyasla ¢evreye yonelik negatif etkilerin minimum
seviyede tutulmasi ilkesine dayanmaktadir. Tiketici, isletme ve politika yapicilarinin cevresel
kaygilarinin isletme faaliyetlerini dénistirdigu bir toplum dizeninde eko-inovasyonlarin 6nemi
artmaktadir. Bu baglamda bu calismada eko-inovasyon kavrami cesitli yonleri ile sistematik literatir
incelemesi yontemi ile derinlemesine arastirilmis ve gelecek calismalara yonelik onerilerde
bulunulmustur.

Anahtar kelimeler: Eko-inovasyon, sistematik literatir incelemesi
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Dr. Fatemeh Shayan

University of Isfahan

Abstract

Russia’s advance in energy environmental sustainability in the German natural gas market is assessed
in this chapter. The issue of vast natural gas reserves existence in Russia and its massive production
thereof has been and assessed in many studies. Russia benefits from the long-term oil indexation
price mechanism and has gained considerable annual revenues. In this context, Russian actors are
driven by profit-related interests in the Nord Stream project. The natural gas policies in the German
natural gas market are not assessed in an interdisciplinary theoretical framework. Yet, to overcome
these drawbacks in the available literature, the Anthony Giddens’ Agent and Society Framework
(1984) is applied here to assess Russia’s natural gas policies with respect to its constraints and
opportunities in the German natural gas market in the following three areas: (a) natural gas
resources, their resource geography and infrastructure; (b) market, costs and revenues, and (c)
ecology and sustainability. The findings in this chapter assert that there exists a contrast between the
Russian actors’ argument and environmental realities in the German natural gas market. Moreover,
the revenue-related interests of Russia in the same market prevent it from effectively execute the
environmental policies. Consequently, trade and revenue are prioritized, followed by sustainability
still in progress.
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Farid Alatas’ Outlook on the Formation of States

Dr. Fatemeh Shayan

University of Isfahan

Abstract

Professor Farid Alatas’s outlook on the formation of states is assessed in this chapter. This
perspective will be analyzed in the Asabiyah terms, that is, the kin-based solidarity. To date, Alatas’s
viewpoints have been and are being assessed by focusing on decolonization and the decolonial
mentality. Yet, his outlook on Ibn Khaldun's position on the formation of states based on Asabiyah’s
is not assessed at its full length. These components, where the discussions are rooted in defining and
explaining Asabiyah and applying it in the case of Saudi Arabia are assessed, the Saudi Arabian
government has not collapsed and the role of energy revenues and the US support disregard Alatas’
outlook to a certain degree. The findings reveal that Alatas outlook on the formation of states
regarding Ibn Khaldun's Assaybiah opens alternative discourses and challenges on Eurocentrism in
studying social sciences in Islamic countries. Alatas outlook is challenged in a way that regional and
global issues can affect the survival of states in the new millennium and it is not possible to
experience Assabiya as a whole in every society.
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Calisma Ekonomisi ve Endustri iliskileri BoIim

ORCIiD: 0000-0003-3163-9416

Ozet

Hizla gelisen teknoloji ve kiresellesme neticesinde ticari kurumlar varliklarini sirdirebilmek igin
degisimlere ve yeni gelismelere ayak uydurmak durumunda kaldilar. Ginimuiz kosullarinda orgiitlerin
basarili olabilmelerindeki en 6nemli faktdor insan kaynagidir. Orgiti ile bitiinlesmis, 6rgiitiin
amaglarina ve surekliligine adamis calisanlari olan orgiitler, rekabet ortaminda diger orgitlere
nazaran basarili olmaya daha yakindirlar. Bu nedenle dogru insan kaynagina ulasabilmek ve onun
orgute bagh kalmasi igin orgltler agisindan orgiitsel baglihk kavrami 6nemli hale gelmektedir. Genel
olarak, érgiitsel baghlik, giiclii bir inanci ve bir kisinin onayini temsil eder. Orgiitiin amag ve degerleri,
orgutsel amaci desteklemek icin makul ¢cabayi gbosterme istegi ve orgitsel tyeligi siirdlirme inancidir.
Motivasyon ise bireylerin disaridan bir midahale olmadan, icinden gelen istegi ile gayret ederek bir
seyler yapma arzusudur. Calisma yasaminda oOrgitsel baglihk, orgit Uyelerinin motivasyonlari
Uzerinde buyuk 6neme sahiptir. Buna bagh olarak bu ¢alismamizda, konu ile ilgili olarak kaynak
tarama yontemi kullanilarak, érgitsel baglilik ve motivasyon ile ilgili ayrintili inceleme yapilarak, daha
once yapilmis olan benzer arastirmalara dayanarak aralarindaki iliski agiklanmistir.

Anahtar Kelimeler: 6rgiitsel baghlik, normatif baglilik, duygusal baglilik, devam bagliligi, motivasyon
The Relationship between Commitment and Motivation in Organizations
Abstract

As a result of rapidly developing technology and globalization, commercial institutions had to keep
up with changes and new developments in order to survive. In today's conditions, the most
important factor in the success of organizations is human resources. Organizations with employees
who are integrated with the organization and devoted to the goals and continuity of the organization
are closer to being successful in a competitive environment than other organizations. For this reason,
the concept of organizational commitment becomes important for organizations in order to reach
the right human resource and keep it connected to the organization. In general, organizational
commitment represents a strong belief and approval of a person. The goals and values of the

>Bu calisma “Orgiitsel Baglilik ile Calisanlarin Motivasyonu Arasindaki iliski: Bir Devlet Universitesi Ornegi”
Yiiksek Lisans tezinden Gretilmistir.
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organization, the willingness to make reasonable efforts to support the organizational purpose, and
the belief to maintain organizational membership. Motivation, on the other hand, is the desire of
individuals to do something by making an effort with their own will without any outside interference.
In the context of the interaction of organizational commitment in business life, the motivation of
employees is very important. Accordingly, in this study, the relationship between them was
explained by using the literature review method on the subject, making a detailed examination of
organizational commitment and motivation, and based on previous similar studies.

Keywords: organizational commitment, normative commitment, affective commitment, continuance
commitment, motivation
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Ozet

Osmanli imparatorlugu ilk ddnemlerden itibaren topragin, askeri ve sivil biirokraside devlete yarari
dokunanlara dagitilarak, karsiliginda bunlardan bir takim gorevlerin yerine getirilmesi istenmekteydi.
Timar sahibi veya sahib-i arz olarak ifade edilen bu kimseler devletin toprak isleyisini uygulamak,
diger bir manada reayanin topragi islemesini saglamak, bosalan topraklara baskalarini yerlestirmek ve
yeni topraklari Gretime agmakla yikimlaydiler. Ancak, 17. ve 18. Ylzyillarda siyasi ve ekonomik
sartlarin degismeye baslamasiyla eski islevini kaybeden timar sistemi pazara ve mibadeleye iliskin,
onemli fonksiyonu olan tarimsal Uretimi rasyonel hale getirmekten uzakti. Bu sorunlari gidermek igin
Tanzimat Fermani ve sonrasinda da, merkezi devletin ekonomiye iliskin tarim politikalarini
iyilestirmekle birlikte, siyasal, askeri ve mali yonden yenilesmeyi hedeflemekteydi. Vergi gelirlerinin
artinlmasi yani sira, glgli bir ordunun devreye girmesi ve sarayin, kentlerin iasesinin temini igin
merkezi devletin en dnemli amaciydi. Devletin diger bir hedefi ise, ekonominin en genis sektoriini
olusturan tarimi gelistirmekti. Bunun (izerine 1858 arazi kanunnamesi devreye sokulmus oldu.
Maksat Uretimin devamligini saglamak ve uretim cesitligini artirmayi amachyordu. Kanunname iki
yonlyle 6nem arz etmekteydi. Siyasi, mali ve iktisadi boyutlari vardi. Ama¢ Osmanli ahalisinin
topragin tapusuna ve bu suretle devlet arazisinin hukuken isleme hakkini elde etmekti. Devlet araziyi
isletenlere tapu senedi vermeyi kabul etmekle ziraati gelistirmeyi tesvik etmekti. Diger bir yoniyle de
araziyi isleyenleri siki bir denetim altina almak ve ayanlarin nifusunu kirmakti. Ayrica, zirai
kurumlasma calismalarinin nihai hedefi Gretimin artirilmasina yoénelik olarak zirai egitim ve uygulama
kurumlari meydana getirilmesiydi. Bu calismada, Osmanl imparatorlugu bu hedeflerine ulasabilmis
mi? Yoksa sadece niifuslu kimselerin biiylk toprak sahibi olmalarina koylu tzerinde giderek artan bir
baskiya mi yol agmistir? Osmanlilar son dénem tarim politikalariyla devletin istedigi verimlilik
gerceklesmis midir? Bu sorulara cevap verilmeye calisilacaktir.

Anahtar Kelimeler: Tanzimat Fermani arazi kanunnamesi, zirai kurumlasma, tapu senedi, koylu.
Agricultural Production and Policies in the Renewal Period of the Ottoman Empire
Abstract

From the first periods of the Ottoman Empire, the land was distributed to those who benefited the
state in the military and civil bureaucracy, and they were asked to fulfill some duties in return. These
people, referred to as ‘Timar’ owners or ‘sahib-i arz’, were obliged to implement the land operation
of the state, in other words, to ensure that the landowners cultivate the land, to settle others in the
vacant lands and to open new lands for production. However, the Timar system, which lost its old
function with the changing political and economic conditions in the 17th and 18th centuries, was far
from rationalizing agricultural production, which was an important function of market and exchange.
In order to solve these problems, the Tanzimat Fermani and afterwards aimed to improve the
agricultural policies of the central state regarding the economy, as well as to innovate politically,
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militarily and financially. In addition to increasing tax revenues, it was the most important goal of the
central state for the intervention of a strong army and the provision of the palace and the cities.
Another goal of the state was to develop agriculture, which constitutes the largest sector of the
economy. Thereupon, the land law of 1858 was put into effect. The aim was to ensure the continuity
of production and to increase the variety of production. The law was important in two aspects. It had
political, financial and economic dimensions. The aim was to obtain the title deed of the land of the
Ottoman people and thus the legal right to cultivate the state land. The state was to encourage the
development of agriculture by agreeing to give title deeds to those who operated the land. On the
other hand, it was to keep those who cultivate the land under strict control and to break the
population of the notables. In addition, the ultimate goal of agricultural institutionalization studies
was to create agricultural education and application institutions to increase production. In this study,
was the Ottoman Empire able to achieve these goals? Or did it simply lead to increasing pressure on
the peasants that the populated people became large landowners? Has the efficiency desired by the
state realized with the Ottomans' recent agricultural policies? These questions will be tried to be
answered.

Keywords: Tanzimat Fermani land code, agricultural institutionalization, title deed, peasant.
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Dr. Ogr. Uyesi Pinar FAYGANOGLU
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isletme ve Yénetim Bilimleri Bolimii

Ozet

Bu calismada, 6grencilerin bilissel esneklik algilarinin 6grencilik roliine tutulma davranisi Gzerindeki
etkileri arastirilmistir. Arastirmanin érneklemini Ankara il'inde faaliyet gdsteren bir Universitenin
akademik bir birimde hali hazirda egitimine 1, 2, 3 ve 4. Sinifta devam eden 198 Universite 6grencisi
olusturmaktadir. Calisma kapsaminda kullanilacak her bir degiskene dogrulayici faktér analizi (DFA)
yapisal esitlik modeli ile yapiimistir. Degiskenler arasi iliskilerin ortaya koyulabilmesi adina korelasyon
analizi ve bagimsiz degiskenin bagimli degisken Uzerindeki etkisini tespit edebilmek adina regresyon
analizi yapilmistir. Elde edilen bulgular neticesinde, bilissel esneklik algisi, 6grencilik roliine tutulma
davranisi ve alt boyutlari (dinglik, adanmishk, 6ziimseme) arasinda anlamli ve pozitif yonla bir iliski
oldugu saptanmistir.

Anahtar Kelimeler: Bilissel Esneklik, Role Tutulma, Ogrencilik Roliine Tutulma
Abstract

In this study, the effects of students' perceptions of cognitive flexibility on their retention behavior
are investigated. The sample of the research consists of 198 university students who are currently
studying in 1,2,3 and 4th grades of an university in Ankara. Confirmatory factor analysis (CFA) is
applied for each variable that are used in the study with a structural equation model. To reveal the
relationships between the variables correlation analysis is applied and regression analysis is also
performed to determine the effect of the independent variable on the dependent variable. According
to the results, it has determined that there is a significant and positive relationship between the
perception of cognitive flexibility, the behavior of being held to the student role and its sub-
dimensions (vigor, dedication, assimilation).

Keywords: Cognitive Flexibility, Student Engagement, Role Engagement
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Abstract

Information technology is increasingly applied to the different processes involved in organisations.
In particular, finding and hiring qualified human resources is a very important factor for
organizations. A well-executed recruitment and selection process allows for in-depth and objective
validation of candidates to meet employer expectations and leads to employment. Especially during
the development of technology and the pandemic that affects the whole world, businesses have
started to implement e-recruitment processes more. The main purpose of this study is to reveal the
factors affecting the e-recruitment process. In the literature, there are many models developed for
the acceptance of information technology use, but the most valid and used is the Technology
Acceptance model developed by Davis et al. (1989). The study was conducted among the senior
students of the Faculty of Economics and Administrative Sciences of two universities in Eskisehir.
400 students participated in the survey conducted. It has been found as a result of the research that
the factors of perceived ease of use and perceived usefulness play a very important role in
influencing the acceptance of information systems. With the increasing use of the internet today, it
is thought that electronic recruitment will be used more in organizations.

Keywords: Technology Acceptance Model, Perceived ease of use, Perceived usefulness, Electronic
Recruitment

Universite Ogrencileri Arasinda E ise Alim Siirecini Etkileyen Faktérler
Ozet

Bilgi teknolojisi, orgltlerde yer alan farkli sirecleri otomatiklestirmek icin giderek daha fazla
uygulanmaktadir. Ozellikle, liyakatli insan kaynagini bulmak ve ise almak &rgitler icin cok &nemli bir
faktordir. lyi yiritilen ise alim ve segim siireci, adaylarin isveren beklentilerini karsilamasi
acisindan derinlemesine ve objektif bir sekilde dogrulanmasina olanak tanir ve istihdama yol acar.
Ozellikle teknolojinin gelismesi ve tiim diinyay: etkileyen pandemi siirecinde, isletmeler e-ise alim
slreclerini daha fazla uygulamaya baslamistir. Bu calismanin temel amaci, e-ise alim sirecini
etkileyen faktorleri ortaya c¢ikarmaktir. Literatirde, bilgi teknolojisi kullaniminin kabuli ile ilgili
gelistirilen cok sayida model vardir, ancak en fazla gecerliligi olan ve kullanilan Davis ve digerleri
(1989) tarafindan gelistirilen Teknoloji Kabul modelidir. Calisma Eskisehir'de bulunan iki
tiniversitenin son sinif [IBF 6grencileri arasinda yapilmistir. Anket yoluyla yapilan arastirmaya 400
ogrenci katilmistir Algilanan kullanim kolayligi ve algilanan fayda faktérlerinin bilgi sistemlerinin
kabuliinii etkilemede ¢ok 6nemli bir rol oynadigl yapilan arastirma sonucunda bulunmustur.
GUnUmuzde artan internet kullanimiyla beraber, elektronik ise alimlarin, 6rgiitlerde daha fazla
kullanilacagi disliniilmektedir.

Anahtar Kelimeler: Teknoloji Kabul Modeli, Algilanan kullanim kolayligi, Algilanan fayda, Elektronik
ise alim
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ORCID: 0000-0003-2741-4222

Ozet

Sosyal medya, bireyler tarafindan iletisim, sosyallesme ve paylasimlarda bulunma gibi 6zelliklerinin
yani sira, egitim faaliyetleri acisindan da sikhkla kullaniimaktadir. Bu alanda video paylasim
platformlarinin énciisii konumunda olan YouTube 6zellikle 6n plana c¢ikmaktadir. Diinya genelinde
ayhk olarak aktif kullanici sayisi bakiminda en ¢ok kullanilan ikinci sosyal medya platformu
konumunda olan YouTube, bireylerin videolar paylasabilmesi, izlenme sayilarina gére gelir elde
edebilmesi ve yapilan yorumlar ile interaktif bir yapinin olusabilmesi agisindan dijital pazarlamanin en
onemli dinamik unsurlarindan birini olusturmaktadir. Bu bilgiler dogrultusunda calismanin amaci,
ozellikle Universiteye hazirlanan 18-24 yas arasindaki 6grencilerin blyik bir kisminin egitim
faaliyetlerine yonelik deneyimlerinde etkili olan YouTube’'un incelenmesi ve 0Ogrencilerin
deneyimlerinde etkili olan faktorlerin ortaya konulmasidir. Arastirma sonuglari; Universiteye hazirlik
ogrencilerinin okul ve okul disi kurumlarda aldigi egitim sirasinda anlamadig konulari 6grenebilmek,
problemler ile ilgili kisa yollari kavrayabilmek ve sinava hazirlik agisindan motivasyon saglayici
videolar izleyebilmek icin YouTube platformunu kullandigini ortaya koymaktadir. Ayrica yine sinava
hazirhk 6grencilerinin stressiz bir ortamda ve herhangi bir zaman araligina bagimh kalmadan
izledikleri egitim videolarindan daha fazla verim aldiklari igin bu platformu tercih etmeleri ¢calismanin
diger bir sonucunu olusturmaktadir. Bunlarin yani sira, Universiteye hazirlik 6grencilerinin galisma
alanlarina gore belirli kanallari diizenli olarak takip etmeleri ve yorumlarda kurduklari iletisim
sayesinde farkh bilgilere ulasabilmeleri de ¢alisma acgisindan diger ©nemli bir noktay
vurgulamaktadir.

Anahtar Kelimeler: YouTube, Sosyal Medya, Video Paylasim Platformu, Egitim Faaliyetleri

Investigation of YouTube Usage Experiences for Educational Activities of Students Preparing for
University

Social media is frequently used by individuals not only for communication, socialization, and posting
but also for educational activities. YouTube, which is the pioneer of video-sharing platforms in this
field, stands out in particular. YouTube, which is the second most used social media platform in terms
of the number of monthly active users worldwide, is one of the most important dynamic elements of
digital marketing in terms of individuals' ability to share videos, making money based on the number
of views, and developing an interactive structure with the comments posted. In line with this
information, the study aims to examine YouTube, which is effective in the experiences of most of the
students between the ages of 18-24, who are preparing for university and to reveal the factors that
are effective in the experiences of the students. Research results reveal that students preparing for
the university use the YouTube platform to learn the subjects that they do not understand during
their education at school and out-of-school institutions, to grasp the shortcuts about the problems,
and to watch motivational videos for exam preparation. In addition, another result of the study is
that students preparing for university prefer this platform because they get more efficiency from the
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educational videos they watch in a stress-free environment and without being dependent on any
time interval. Moreover, the fact that students preparing for university regularly follow certain
channels according to their fields of study and can access different information through the
communication they establish in the comments highlights another important point of the study.

Keywords: YouTube, Social Media, Video Sharing Platform, Educational Activities
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Teknolojik danismanlik firmasi Performance Improvement Partners (2021)'in yayimladigl verilere
gore glnliimizde tiketicilerin %95'i ev alirken dijital kaynaklari kullanmaktadir, %84'G Internet
bankacihgini tercih etmektedir, bu sonuglar bize insanlarin davranislarini etkileyen teknolojik
slreglerin hizini gostermektedir. Bu konunun 6nemini kavrayan ve dijital donlsiimiin zorunlu
oldugunu anlayan isletmeler, dijital donlsiimin bir sonucu olarak yeni is modelleri gelistirme
ihtiyacinin farkindadirlar. Bu ¢alismanin amaci, dijital donlisimiin ve yeni is modellerinin kavramsal
olarak ne oldugunu ¢6zmek yerine, dogru dijital donlisiim slirecinden gegerek basarili bir yeni is
modeli gelistiren bir uygulama o6rnegi ile isletmelerde dijital donlsimin aracilik ettigi yeni is
modellerinin yansimalarini ortaya koymaktir. Dijital donisiimin yeni is modelleri Gzerindeki etkisini
ortaya ¢ikarmak igin dijital donlisiim ve yeni is modelleri ile ilgili nicel ve nitel calismalar arastirilarak,
sentezlenerek ve degerlendirilerek sistematik bir literatliir taramasi yapilmistir. Dijital donlsimiin
yeni is modelleri Uzerindeki etkisi bu dogrultuda agiklanmistir. Calismadan elde edilen sonuglar
dogrultusunda isletmelerin basarili olabilmeleri igin gelecegi 6n gormeleri ve kendilerini gelecege
adapte etmeleri 6nerilmektedir.

Anahtar Kelimeler: Dijital D6niisiim, is Modeli, Yeni is Modeli, Dijital Teknoloji.
Examining the Impact of Digital Transformation on Business Models
Abstract

According to the data published by Performance Improvement Partners (2021), a technological
consultancy firm, today 95% of consumers use digital resources while buying a home, 84% prefer
Internet banking, these results show us the speed of technological processes that affect people's
behavior. Businesses that understand the importance of this issue and understand the necessity of
digital transformation are aware of the need to develop new business models as a result of digital
transformation. The aim of this study is to reveal the reflections of new business models mediated by
digital transformation in enterprises with an example of an application that develops a successful
new business model by going through the right digital transformation process, rather than solving
what digital transformation and new business models are conceptually. In order to reveal the impact
of digital transformation on new business models, a systematic literature review was conducted by
researching, synthesizing and evaluating quantitative and qualitative studies on digital
transformation and new business models. The impact of digital transformation on new business
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models is explained accordingly. In accordance with the results obtained from the study, it is
recommended for businesses to foresee the future and adapt themselves to the future in order to be
successful.

Keywords: Digital Transformation, Business Model, New Business Model, Digital Technology.
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Orgiit calisanlari, cesitli nedenlerle bir araya gelerek organizasyon icinde informal alt gruplar
olustururlar (Kogel, 2013:600). Bu gruplar, amaclari bakimindan 6rgiitiin genel yapisindan farklilik
gosterirler. Bu durum bir anlamda o6rgitiin amaglarindan sapmayi icermektedir. Aralarinda sadakat,
baghhk cok giiclidiir (Keser ve Zencirkiran, 2021:51). Orgiit amaglari ile ¢ikar grubunun amacglari
arasinda olusan ¢atismada, grup amaglarinin korunmasi aslinda bir etik sorunudur. Orgiit icindeki bu
tur cikar gruplarinin en ¢ok terfi ve ylkselmelerde kendisini gosterdigi soylenebilir. Eldeki bu ¢calisma
ile, literatlirde daha once arastirilmadigi gorilen “6rgitsel cetelerin” ozellikleri ve amaglari ortaya
cikarilmaya calisilmistir. Arastirma, egitim kurumlarinda gorevli 6gretmen ve okul midurlerine
uygulanmistir. Katihmci sayisi 10 kisi olan bu arastirma, nitel arastirma yontemindedir. Yari
yapilandiriimis gorisme formu lizerinden gorusleri alinmis, devaminda alinan cevaplar ortak temalar
altinda kategorize edilmis ve yorumlanmistir. Arastirma sonuclarina gore, katilimcilarin tamaminin
orgltsel cetelerle karsilastiklari ve onlarla miicadele etmek zorunda kaldiklari bulunmustur. Yine,
orgltsel gete Uyelerinin 6ne ¢ikan kisilik yapilarina dair, bencil, beceriksiz, is bilmez sifatlari 6ne
cikmistir. Orgiitsel cetelerin amaglari sirasiyla; ilk olarak; kariyer, makam, mevki, ikinci sirada maddi
cikarlar, 3. Sirada ise, kisilik 6zellikleri olarak belirtilmistir. Calismanin son bélimiinde ise orgitsel
ceteler konusu ile ilgili calisma 6nerilerine ve bu yapilara karsi miicadele yontemlerine yer verilmis,
yetkililere ve arastirmacilara 6neriler sunulmustur.

Anahtar Kelimeler: Orgiitsel ceteler, ¢ikar gruplari, amagtan sapma
Organizational Gangs-A Qualitative Study in Educational Organizations
Summary

Organizational employees come together for various reasons and form informal subgroups within the
organization (Kogel, 2013:600). These groups differ from the general structure of the organization in
terms of their purpose. In a sense, this situation includes deviation from the goals of the
organization. Loyalty and commitment are very strong between them (Keser and Zencirkiran,
2021:51). In the conflict between the goals of the organization and the goals of the interest group,
the protection of group goals is actually an ethical issue. It can be said that such interest groups in
the organization show themselves mostly in promotions and promotions. With this study, it has been
tried to reveal the characteristics and purposes of "organizational gangs" that have not been
investigated in the literatlire before. The research was applied to teachers and school principals
working in educational institutions. This research, which has 10 participants, is in the qualitative
research method. Their opinions were taken through the semi-structured interview form, and the
answers received were categorized and interpreted under common themes. According to the results
of the research, it was found that all of the participants encountered organizational gangs and had to
struggle with them. Again, the adjectives of selfish, incompetent and unskilled came to the fore
regarding the prominent personality structures of the organizational gang members. The aims of
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organizational gangs are respectively; Firstly, career, position, position, secondly financial interests,
and thirdly as personality traits. In the last part of the study, study proposals on the subject of
organizational gangs, methods of struggle against these structures are included, and suggestions are
presented to the authorities and researchers.

Keywords: Organizational gangs, interest groups, deviation from purpose
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insanlarin diinyayr nasil algiladigini ve ona nasil tepki verdigini taklit ederek insan yeteneklerini
gelistirmek ve katki saglamak amacini giden yapay zekanin isletmelerde kullaniminin giderek
yayginlasmaya basladigi gliniimiizde, yoneticilerin yapay zekanin gelisimine katki saglamasi yapay
zekanin gelecegi ile ilgili oldukga 6nemli bir konu haline gelmistir. Sirketlerin yapay zekayi genellikle bilgi
teknolojileri alaninda kullandiklari g6z 6niine alindiginda, tiim sireclere hakim etkin is liderlerinin yapay
zeka konusunda egitimli olmalari, yapay zeka uygulamalarini tim islere yaymak ve yapay zeka
ekosistemini kurmak igin gayret géstermeleri ve yapay zekanin uygulanmasina ve gelistirilmesine liderlik
etmeleri gerekmektedir. Calismada, yonetim bilimi cercevesinde isletmelerde yapay zekanin uygulama
alanlari, yoneticilerin sorumluluklari ve yapilmasi gerekenler hakkinda kavramsal bilgi saglanmakta ve
farkindalik olusturulmaya galisilmaktadir.

Anahtar Kelimeler: Yapay Zeka, Yénetim, isletme, Karar Destek Sistemleri
Abstract

Today, artificial intelligence, which aims to improve and contribute to human abilities by imitating
how people perceive the world and react to it, has become increasingly widespread in businesses. It
has become a critical issue for the future of artificial intelligence for managers to contribute to the
development of artificial intelligence. Considering that companies generally use artificial intelligence
in information technologies, influential business leaders who dominate all processes should be
trained in artificial intelligence, strive to spread artificial intelligence applications to all businesses,
establish an artificial intelligence ecosystem, and lead the implementation and development of
artificial intelligence. In the study, conceptual information about the application areas of artificial
intelligence in enterprises, the responsibilities of managers and what needs to be done are provided
within the framework of management science and awareness is tried to be created.

Keywords: Artificial Intelligence, Management, Business, Decision Support Systems
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Gug, liderin diger kisiler Gizerindeki yetkisini ve davranisini tekbir kisi olarak halletme kapasitesi ve
yetenegidir. Liderin glicl ise, astlarini etkileme yetenegini ifade etmektedir. Liderin glici bes temel
durumdan olusur; yasal, zorlayici, uzman, referans ve édullendirici glic. Bu glicler hem kisisel hem de
pozisyonel olarak gruplandiriimakta ve birbiri ile iliskili bir model olusturmaktadirlar. Yasal g,
pozisyondan/konumdan kaynakl yasal gli¢, yasal esitlik glci, yasal bagimhhk giict, yasal karsilik
gicu seklinde pozitif ve negatif olarak siniflandiriimistir. Kurum icerisindeki calisanlarin distince,
duygu ve fikir paylasimina devam ettigi, kurumlar arasinda farkhlik gosterse de lretim, hizmet ve
bilginin Uretilip pazarlanabilmesi icin gereken siirecin yonetilmesi olarak tanimlanan o6rgiitsel iletisim,
kurum icerisindeki kisilerin ve isletme yonetimi ile calisanlarin arasinda olusan uyumu da ifade
etmektedir. lyi bir orgitsel iletisimde isletme icesinde, hiyerarsiden daha cok karsilikh fikir
ahsverisinin 6n planda oldugu goérilmekte ve bu durum isletmelerin vizyon ve misyonlarina
ulasmalarini saglamaktadir. Calismada liderin algilanan yasal giciniin 6rgitsel iletisim Gzerindeki
etkisi, ikametleri ve calistiklari kurumlar istanbul Avrupa yakasinda olan 549 calisandan anket formu
kullanilarak elde edilen veriler ile incelenmistir. Yapilan analizler sonucunda yasal gliclin orgiitsel
iletisimi negatif yonde etkiledigi ve cinsiyet degiskeninin moderator etkisi bulunmazken, medeni
durum ile calisma pozisyonu degiskenlerinin moderator etkilerinin oldugu tespit edilmistir.

Anahtar Kelimeler: Orgiitsel iletisim, yasal giic, moderator etki.
The Effect of Leader’s Perceived Legitimate On Organizational Communication
Abstract

Power is the capacity and ability of the leader to handle her/his authority and behavior over others
as a single person. The power of the leader refers to his ability to influence his subordinates. The
power of the leader consists of five basic states; legal, coercive, expert, reference and rewarding
power. These forces are grouped both personally and positionally and form an interrelated pattern.
Legal power is classified as positive and negative as legal power originating from position/position,
legal equality power, legal dependency power, legal response power. Organizational communication,
which is defined as the management of the process required for the production, service and
information to be produced and marketed, although it varies among institutions, where the
employees within the institution continue to share their thoughts, feelings and ideas. It also refers to
the harmony between the people in the institution and the business management and employees. In
a good organizational communication, it is seen that the exchange of ideas is at the forefront rather
than the hierarchy within the enterprise, and this enables the enterprises to reach their vision and
mission. In the study, the effect of the perceived legitimate power of the leader on organizational
communication was examined with the data obtained by using a questionnaire form from 549
employees whose residences and institutions are located in the European side of Istanbul. As a result
of the analyzes, it was determined that legitimate power affects organizational communication
negatively and the gender variable does not have a moderator effect, while the variables of marital
status and working position have moderator effects.

Keywords: Organizational communication, legitimate power, moderator effect.
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Finansal bir varligin fiyatinin temel degerinden sapmasi veya rasyonel kabul edilmeyen varlk
fiyatlarindaki hizh ve sidrekli artislar, finansal piyasalarda fiyat balonu kavramini ifade eder. Fiyat
balonlari, blylk o6l¢lide varligin oynak yapisindan, bilgi asimetrisinden, davranissal finansin bir
konusu olan surli davranisindan, ekonominin kirilgan yapisindan ve/veya piyasanin kendi
dinamiklerinden kaynaklanmaktadir. Varlik fiyatlarinda olusan balon belirli bir slire sonra patlamakta
ve bu durum piyasada panige, reel ekonomide ciddi tahribatlara ve hatta finansal krizlere neden
olmaktadir. Bu nedenle varlik fiyatlarindaki balonlarin varliginin tespit edilmesi, nedenlerinin ve
sikhginin arastirilmasi, piyasanin paydaslari tarafindan son derece 6nemlidir. Calismanin amaci,
Covid-19 déneminde Trkiye doviz piyasasinda olusan spekdlatif fiyat balonu varligini GSADF testi ile
arastirmaktir. Bu baglamda c¢alismada, USD/TL ve EURO/TL igin 13.03.2020-08.10.2021 ddénemi
haftalik veriler kullanilmigtir. Calismanin analiz sonuglari dogrultusunda, Covid-19 déneminde Dolar
kurunda alti, Euro kurunda ise sekiz fiyat balonu tespit edilmistir. Doviz kurunda fiyat balonlarinin
goruldiga tarih itibariyle, ic ve dis piyasalarda yasanan ekonomik ve politik olaylara karsi oldukca
duyarh oldugu soylenebilir. Bu nedenle kanun koyucularin Tirkiye doviz kuru piyasasinda istikrarli
saglayacak politikalar gelistirmesi gerekmektedir.

Anahtar Kelimeler: Balonlar, GSADF Testi, Déviz Kuru, Coklu Balonlar

Is There a Bubble in the Turkish Foreign Exchange Market during the Covid-19 pandemic period?
Evidence from the GSADF Test

Abstract

The deviation of the price of a financial asset from its fundamental value or the rapid and continuous
increases in the prices of assets that are not considered rational express the concept of a price
bubble in financial markets. Price bubbles are primarily due to asset volatility, information
asymmetry, herd behavior, which is a topic of behavioral economics, the fragile structure of the
economy, and/or the dynamics of the market itself. The bubble in asset prices bursts after a certain
period of time, causing panic in the market, severe damage to the real economy, and even financial
crises. For this reason, the detection of bubbles in asset prices is of most importance to the market
participant. The aim of the study is to investigate the existence of a speculative price bubble in the
Turkish foreign exchange market during the Covid-19 period with the GSADF test. In this regard,
using weekly data for the period between March 13, 2020 and Oct 08, 2021 were used for USD/TRY
and EURO/TRY. The results show that six price bubbles in the dollar exchange rate and eight price
bubbles in the euro exchange rate were during the Covid-19 period. As of the date of the price
bubbles seen in the exchange rates, it can be said that it is very sensitive to the economic and
political events in the domestic and foreign markets. For this reason, the legislators must develop
policies to ensure the stability of the Turkish foreign exchange market.

Keywords: Bubbles, GSADF Test, Exchange Rate, Multiple Bubbles
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insan haklari ve sivil toplum kuruluslari (STK) arasindaki iliski, devlet disi kurumlarin insan haklarina
olan etkisini anlamak agisindan dnemlidir. Devletlerin insan haklarini koruma konusunda eksik kaldigi
durumlarda halkla dogrudan iliskide olan STK’larin 6nemli oldugu disinidlmektedir. Calismanin
amaci, AB’de sivil toplumun varligi ile insan haklari arasindaki iliskiyi incelemektir. insan haklari
degiskenleri politik haklar ve sosyo-ekonomik haklar kapsaminda ele alinmistir. Bunun igin kullanilan
veriler, Freedom House ve Economic and Social Rights Empowerment Initiative veri tabanlarindan
2017 yih igin 27 AB ilkesi kapsaminda alinmistir. STK degiskeni ise Varieties of Democracy veri
tabaninda yer alan STK endeksidir. Analiz icin STK endeksine gore (lkeler kimeleme analizi ile
gruplara ayrilmistir. Bu gruplarin ortalamalari arasindaki farkhliklar da T-testi ile belirlenmistir. Analiz
sonuglarina gore ayni kiime igindeki (lkeler birbirlerine STK endeksine goére benzerken, farkli
kiimelerdeki (ilkeler STK endeksine gore birbirlerinden farkhlik gostermektelerdir. Olusturulan iki
kiime arasindaki farkhhklari gézlemlemek igin uygulanan T-testi analizi sonuglarina gore; STK
endeksinin ylksek oldugu llkelerde saglik degiskeni ortalamasi da farklihk gostermektedir. Diger
sosyo-ekonomik degiskenler STK skoru farkhligina gore degiskenlik gdstermemektedir. Ancak, STK
endeksinin ylksek oldugu (Ulkelerde sivil 6zgirlikler ve politik haklar endeksleri de yuksektir.
Arastirma sonucuna gore STK’larin varligi secilen Glkelerde 6zellikle sivil 6zgirlikler ve politik haklara
olumlu yénde etki etmektedir.

Anahtar kelimeler: Avrupa Birligi, sivil toplum, insan haklari, etki 6lcimi
Non-Governmental Organizations and Human Rights: An Analysis in the EU Countries
Abstract

The relationship between human rights and NGOs is important in understanding the impact of civil
society on human rights protection. In direct contact with the public, the NGOs are important
particularly when states may be insufficient in protecting human rights. The objective of this study is
to examine the relationship between civil society and human rights in the EU countries. Human rights
include political and socio-economic rights. The human rights variables are from Freedom House and
Economic and Social Rights Empowerment Initiative databases for 27 EU countries for the year 2017.
The NGO variables are from Core Civil Society Index of the Varieties of Democracy database. We use
cluster analysis to distinguish the country groups according to the NGO varaiables.

The results confirm that while the countries within the same cluster are similar to each other
according to the NGO variables, the countries in different clusters diverge from each other as per the
NGO index. The mean values of right to health variable differ while none of the other social rights
variables are significantly different between the two clusters. Neverthless, the countries with high
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NGO index also have high political rights. As a result, the presence of NGOs has a significant
relationship with civil and political rights but has a weaker relationship with social and economic
rights.

Keywords: European Union, civil society, human rights, impact measurement

45



8" International Management and Social Research Conference
November 6-8, 2021 Istanbul /Turkey

Dr. Ogr. Uyesi Burcu YERLIKAYA

Artvin Coruh Universitesi

Ozet

Diinyada her yil milyonlarca galisan isyerlerinde maruz kaldiklari gesitli riskler sebebiyle hayatini
kaybetmekte veya hayatinin geri kalanini engelli olarak gecirmektedir. Hemen her sektérde siklikla
karsilasilabilecek risk faktorlerinden biri de psikososyal risk faktorleri arasinda yer alan uzun ¢alisma
saatleridir. Bu ¢alisma Diinya Saghk Orgiitii (WHO) ve Uluslararasi Calisma Orgiiti’niin (ILO) uzun
calisma saatlerine bagh gelisen engellilik ve 6limlere iliskin kiiresel captaki ilk ortak tahminlerini
degerlendirmektedir. WHO ve ILO ortak tahminlerini iceren rapor, kiiresel, bolgesel ve ulusal
baglamda uzun calisma saatlerinin isci saghgl Uzerindeki etkilerine iliskin en gilncel verileri
sunmaktadir. 2016 yilinda dinya nifusunun %8.9’u fazla galismaya maruz kalmistir (=55 saat/hafta).
iskemik kalp hastaligi ve felg sebepli yaklasik 745 bin 6limiin ve 23 milyon engelliligin mesleki risk
faktorlerinden uzun calisma saatlerine bagli oldugu tahmin edilmektedir. iskemik kalp hastaligi ve felg
kaynakli 6liimler 2000 ve 2016 yillari arasinda sirasiyla %41.5 ve %19 artis gostermistir. Bu dogrultuda
yine ayni yillar arasinda iskemik kalp hastaligi ve fel¢ kaynakli 6limlere maruz kalan niifusun %9.3
arttigl gézlemlenmistir. Hastalik yikleri Glneydogu Asya ve Bati Pasifik bolgelerinde ve erkeklerde
daha yiksektir. Erkeklerde orta ve ileri yas gruplarinin daha fazla risk altinda oldugu goérilmektedir.
Veriler ig ile iligkili 8limlerin baslica nedeninin uzun ¢alisma saatleri olduguna isaret etmektedir. Uzun
calisma saatlerine maruziyet iskemik kalp hastaligi ve engellilikte ise ikinci 6nemli nedeni
olusturmaktadir.

Anahtar Kelimeler: Uzun galisma saatleri, psikososyal risk, is¢i saghgi, stirdirilebilir kalkinma, insana
yakisir is, is ile iliskili 6lim ve engellilik
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Mistisizm, insanin akil yiiriitmenin ‘lstlinde’ ve 6tesinde biligsel bir yetiye sahip oldugu ve bu
yetiyle normal duyularla ya da akil yiiriitmeyle ulagilamayan bilgilere (gizlere, sirlara)
ulagsmasinin miimkiin oldugu doktrinidir. Doga iistii gii¢lerin varligina, giiciine ve onlarla
iletisim kurmanin miimkiin olduguna inanmay1 gerektiren, genellikle dini yan1 da bulunan bu
doktrine gore bilgilenme edimi, mistik i¢ gorii, ice dogma, sezgi, vahiy gibi yollarla
gerceklesmektedir. Bu caligmada, mistik tecriibe ile genelde ruh saghigi, 6zelde ise benlik
saygist ve mutluluk arasinda herhangi bir iliski olup olmadigi, varsa bunun ne tiir bir iligki

oldugunun deneysel olarak incelenmesi hedeflenmistir.

Arastirmanin evrenini 18 yas tizeri kisiler, 6rneklemini ise goniilliiliik ilkesi esas alinarak ve
tesadiifi ornekleme yontemi ile segilen 413 kadin ve erkek olusturmaktadir. Korelasyonel
tiirdeki bu arastirmada veri toplama araglar1 olarak ‘Kisisel Bilgi Formu’ ‘Mistik Tecriibe
Olgegi’, ‘Rosenberg Benlik Saygisi Olgegi’ ve ‘Oxford Mutluluk Olgegi® kullanilmistir.
Verilerin analizinde SSPS 25 paket program kullanilmigtir. Toplanan ham veriler analiz
edilirken t-testi, tek yonlii varyans analizi, pearson ve partial korelasyon tekniklerinden
yararlanilmisgtir. Arastirmanin sonucunda arastirmanin temel degiskenleri olan mistik tecriibe
ile benlik saygis1 ve mutluluk arasinda pozitif yonde ve istatiksel olarak anlamlilik diizeyinde
iliski oldugu tespit edilmistir. Ayrica sosyo-demografik degiskenlerle mistik tecriibe, benlik
saygist ve mutluluk arasinda da anlamlilik derecesinde bazi iliski ve farklar oldugu

gorilmiistir.

Anahtar kelimeler: Mistik tecriibe, benlik saygisi, mutluluk ve sosyo-demografik faktorler
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Abstract

Mysticism is the doctrine that human beings have a cognitive ability "above" reasoning, and
that with this ability it is possible to reach information (secrets, mystery) that cannot be
reached by normal senses or reasoning. According to this doctrine, which requires believing
in the existence and power of supernatural powers and the possibility of communication with
them, and according to this doctrine, the act of knowledge takes place through ways such as
mystical insight, introspection, intuition, and revelation. In this study, it is aimed to
experimentally examine whether there is any relationship between mystical experience and
mental health in general, and self-esteem and happiness in particular, and if so, what kind of

relationship it is.

The population of the study consists of people over the age of 18, and the sample consists of
413 men and women selected by random sampling method based on the principle of
voluntarism. In this correlational study, “Personal Information Form”, “Mystical Experience
Scale”, “Rosenberg Self-Esteem Scale” and “Oxford Happiness Scale” were used as data
collection tools. SSPS 25 package program was used in the analysis of the data. While
analyzing the collected raw data, t-test, one-way analysis of variance, pearson and partial
correlation techniques were used. As a result of the research, it has been determined that there
is a positive and statistically significant relationship between mystical experience, self-esteem
and happiness, which are the main variables of the research. In addition, it has been observed
that there are some significant relationships and differences between socio-demographic

variables and mystical experience, self-esteem and happiness.

Keywords: Mystical experience, self-esteem, happiness, socio-demographic factors
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ikinci nesil internet hizmetleri, toplumsal iletisim siteleri, internet kullanicilarinin ortaklasa kullandig
Web 2.0 uygulamalari ile sosyal medya, e-ticareti sosyal ticaret olarak adlandirilan yeni bir is
paradigmasina donlistirmustir. Bu gelismenin, tiketicilerin rolini degistirerek satin alma kararlarini
da etkiledigi gozlemlenmektedir. Tlketici davranisi lizerine 6nemli miktarda arastirma yapilmis
olmasina ragmen, ozellikle sosyal ticaretin boyutlari baglaminda, tiiketici davranisini etkileyen
faktorlerin galismalari sinirhdir. Bu calismada, sosyal ticaret platformlarinin tiiketiciler tarafindan
kullanimini 6lcen dnemli faktorler literatiirden elde edilmistir. Boylece sosyal ticaret davranisini
yonlendirmede 6nemli olan potansiyel faktorlerin agiklanmasi hedeflenmistir. Calisma ayni zamanda
sosyal ticaret platform saglayicilarini tiiketicilerinin satin alma karar verme slirecinin asamalarinda
nasil davrandigl konusunda bilgilendirerek uygulamalara katki saglayabilecektir. Ek olarak, sosyal
ticaret platform saglayicilarinin Urinleri ve markalari icin tlketicinin olumlu niyetlerine katkida
bulunan cevrimici topluluklar olusturmasina olanak taninabilecektir. Arastirmalar sosyal ticaret
faktorlerini cesitli boyutlarda ele almaktadir, bu boyutlarin genellestiriimesi amaclandiginda; sosyal
ticarette tiketici davranislarinin sosyal etkilesim, teknolojik faktorler ve motivasyonel faktérler
tarafindan gicli bir sekilde belirlenebilecegi gérilmektedir. Ayrica sosyal etkilesimin tiketici baghhg
davranisi lGzerinde olumlu etkilerinin oldugu sonuglarina ulasiimistir.

Anahtar Kelimeler: E-ticaret, Dijital Pazarlama, Sosyal Ticaret, Tiiketici Davranisi, Teknolojik Faktorler

A Study on the Effect of Social Commerce, a New Dimension in E-Commerce, on Consumer
Behavior

Abstract

Second generation internet services, social communication sites, Web 2.0 applications shared by
internet users and social media have transformed e-commerce into a new business paradigm called
social commerce. It is observed that this development also affects purchasing decisions by changing
the role of consumers. Although a substantial amount of research has been done on consumer
behavior, studies of factors influencing consumer behavior are limited, particularly in the context of
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dimensions of social commerce. In this study, important factors that measure the use of social
commerce platforms by consumers were obtained from the literature. Thus, it is aimed to explain the
potential factors that are important in guiding social trade. The study will also contribute to the
practices by informing social commerce platform providers about how their consumers behave at the
stages of the purchasing decision-making process. Additionally, it will enable social commerce
platform providers to create online communities that contribute to consumer positive intentions for
their products and brands. Studies address social trade factors in various dimensions, when it is
aimed to generalize these dimensions; It is seen that consumer behavior in social commerce can be
strongly determined by social interaction, technological factors and motivational factors. In addition,
it has been concluded that social interaction has positive effects on consumer loyalty behavior.

Keywords: E-commerce, Digital Marketing, Social Commerce, Consumer Behavior, Technological
Factors

50



8" International Management and Social Research Conference
November 6-8, 2021 Istanbul /Turkey

Dog. Dr. Cemal OZTURK

Bitlis Eren Universitesi

iktisadi ve idari Bilimler Fakiiltesi
Kamu Yénetimi Bolimi

ORCID: 0000-0003-3607-1356
Dilsun GZDOGAN

Bitlis Eren Universitesi

Lisansistl Egitim Enstitisu

Kamu Yon. ABD, Y. Lisans Ogrencisi

ORCID: 0000-0002-6608-6447

Ozet

Hizmet sektori alt dallarindan olan saglk sektoéri insan emeginin yogun oldugu bir alan olarak
karsimiza ¢cikmaktadir. insan faktériiniin basat rol oynadigi saglhk hizmetinde hizmeti alan da veren de
insandir. Nitelikli hizmetin ortaya konmasinda calisanin is doyumu belirleyici bir rol oynamaktadir, bu
rol Covid-19 siirecinde daha anlamli hale gelmektedir. Bu ¢alismamizda amag, saglik ¢alisanlarinda
Demografik Ozellikler ile is Doyumu arasindaki muhtemel olumlu iligkiyi Bitlis Tatvan Devlet
Hastanesi’nde inceleyerek, bu hastanede c¢alisan personel Ozelinde genel olarak ta kamuda
demografik 6zellikler ve is Doyumu arasindaki baglantiyi ortaya koymaktir. Amag baglaminda literatiir
taramasiyla beraber, nicel bilimsel arastirma yontemi ve anket teknigi kullaniimistir. Kullanilan
anketler Tatvan Devlet Hastanesi saglik ¢alisanlarina 2021 Haziran ayinda uygulanmistir. Bu arastirma
kapsaminda yayin etigine uyulmus olup Bitlis Eren Universitesi Etik ilkeleri ve Etik Kurulu’ndan 21/4-X
sayil etik kurul karari ve ilgili kurum izni alinmistir. Calismamizin hipotezi (H;), ¢alisanlardaki is
doyumu durumu demografik Ozelliklere gore degisiklikler gostermektedir. Sonug¢ olarak, her
demografik 6zelligin her alt grubunda genel olarak memnunum diyenler en yiiksek oran olarak
gorilmektedir. Demografik Ozelliklerin alt gruplarinin kendi aralarinda genel olarak anlaml bir
farklilik bulunmamaktadir. Demografik 6zelliklerin alt gruplari yoninden kendi aralarinda kismi
farkhliklar var ise de bu alt gruplar toplam ortalama sapmaya uygun olarak dagilim géstermektedir.

Anahtar Kelimeler: insan kaynaklari yoénetimi, demografik ozellikler, is doyumu, Tatvan Devlet
Hastanesi, saglik meslek mensuplari.

The Relationship Between Demographic Features And Job Satisfaction Of Healthcare Professionals:
Tatvan State Hospital Case

Abstract

The health sector, which is one of the sub-branches of the service sector, emerges as an area where
human labour is intense. In the health service in which the human factor plays a dominant role, both
those who receive the service and the ones who provide the service are human. The Job Satisfaction
of the employee play a decisive role in the presentation of qualified service, this role becomes more
meaningful in the Covid-19 process. The aim of this study is to examine the possible relationship
between Demographic features and Job Satisfaction of Healthcare Professionals in Bitlis Tatvan State
Hospital and to reveal the connection between Demographic features and Job Satisfaction in the
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Public in general, in particular for the personnel working in this hospital. In the context of the
purpose, along with the literature, quantitative scientific research Method and survey technique
were used. The questionnaires used were applied to Tatvan State Hospital Healthcare professionals
in June 2021. Within the scope of this research, publication ethics was complied with and the ethics
committee decision numbered 21/4-X was taken from the Ethics Committee of Bitlis Eren University
and the permission of the relevant institution has been obtained. The hypothesis of the study (H,) is
that job satisfaction in employees varies according to demographic characteristics. As a result, in
every subgroup of each demographic characteristic, those who say they are satisfied in general are
seen as the highest rate. There is no significant difference between the subgroups of demographic
characteristics in general. Although there are particular differences among themselves in terms of
subgroups of demographic characteristics, these subgroups Show distribution in accordance with the
total mean deviation.

Keywords: Human Resources Management, Demographic Features, Job satisfaction, Tatvan State
Hospital, Healthcare Professionals.
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Yasamin vazgecilmez unsuru olan acil saglik hizmeti olan ambulans saglik hizmetleri, halk saghg
acisindan &nemli gorevler Ustlenmektedir. Ozellikle ambulans calisanlarinin st diizeyde hizmet
sunabilmeleri icin, calisanlarin motivasyonu ¢ok 6nemlidir. Bu calismada istanbul Biiyiiksehir
Belediyesi Hizir Acil ambulans calisanlarinin motivasyonunu etkileyen faktérlerin incelenmesi ve
¢6zlim &nerileri sunulmasi amaglanmuistir. Arastirmanin ana kitlesini istanbul ili igerisinde Silivri’den
Kartal’a kadar bulunan 35 istasyon kapsaminda iBB’ye baglh 112 Hizir Acil ambulanslarinda ¢alisan 14
doktor, 120 paramedik, 144 ATT ve 120 sirlici olusturmaktadir. Arastirma kapsaminda amach bir
orneklem secimi uygulanmamis, ana kitle kapsamindaki tiim acil saglik personeline ulasilmasi
hedeflenmistir. Tamamlanan anket c¢alismasi sonucunda toplam 324 kisiden geri dénis alinmis, geri
doénis oraninin yaklasik oldugu goérilmustir. Toplanan verinin degerlendirilmesinde IBM SPSS — 25
(Statistical Package for Social Science) paket programindan yararlaniimistir. Arastirma sonucunda
Hizir Acil ambulans calisanlarinin motivasyonunu en ¢ok arttiran faktoriin 6rgitsel ve yonetimsel
araglar oldugu, ikinci sirada ise psiko-sosyal araglar oldugu ve en az etkiye sahip olan motivasyon
faktorinin ekonomik araglar oldugu gorilmustar.

Anahtar Kelimeler: Ambulans, Hizir Acil, Motivasyon
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Soylulastirma durumu, belirli siniflara hitap eden bir uygulama iken kentsel mekandaki
uygulanabilirligi ¢cogunlukla orta sinif ve Ust gelir gruplarina yoneliktir hipotezinden hareketle bu
calismada ulkeler ve kentler, soylulastirma sirecini, stirecin altinda yatan sosyo-ekonomik dinamikler
dogrultusunda nasil yasamaktadir? sorusuna cevap aranmaktadir. Bu ¢alismada soylulastirma siireci
tanimlandiktan sonra kisaca sirecin aktorlerinden bahsedilecek, sonrasinda diinya kentlerinde
soylulastirma ve oOrnekleri genel olarak anlatilacak, en son soylulastirma siirecinin kentsel
uygulanabilirligi baglaminda istanbul’da nasil gerceklestigi Kuzguncuk, Arnavutkdy, Ortakdy, Cihangir,
Asmalimescit, Galata, Fener-Balat, Sulukule ve Tarlabasi ornekleri Uzerinden incelenecektir. Son
dénemde istanbul’da yapilmakta olan daha baska soylulastirma projeleri de olmakla birlikte bu
calisma adi gecen yerler kapsaminda degerlendirilecektir.

Anahtar Kelimeler: Kentsel Mekan, Kentsel Yenileme, Soylulastirma, istanbul.
Gentrification in Turkey: A Study on The Case of Istanbul
Abstract

Based on the hypothesis that while gentrification is an application that appeals to certain classes, its
applicability in urban space is mostly for middle class and high-income groups, this study searches for
an answer to the question “how do countries and cities experience the gentrification process in line
with the socio-economic dynamics underlying the process?”. After the gentrification process is
defined in this study, the actors of the process will be briefly mentioned, then the gentrification and
examples in the world cities will be explained in general, and how the latest gentrification process
takes place in Istanbul in the context of urban applicability will be examined through the examples of
Kuzguncuk, Arnavutkoy, Ortakoy, Cihangir, Asmalimescit, Galata, Fener-Balat, Sulukule and Tarlabasi.
Although there are other gentrification projects in Istanbul recently, this study will be evaluated
within the scope of the mentioned places.

Keywords: Urban Space, Urban Renewal, Gentrification, Istanbul.
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Boyutlari tim gezegeni tehdit eder hale gelen cevre sorunlari sonucunda, ¢evre sorunlarini
¢o6zimlemek adina farkli diisiincelere dayanan gevreci ideolojiler ortaya ¢ikmaya baslamistir. Derin
ekolojiden toplumsal ekolojiye, eko-anarsizmden eko-fasizme, eko-feminizmden eko-liberalizme,
eko-sosyalizmden tinsel ekolojiye kadar bircok cevreci ideoloji geleneksel ideolojilerden farkh olarak
gelisim gostermistir ve gelisimi devam eden bu dislince hareketlerinin genel kabul géren tutarli bir
fikri bulunmamaktadir. Fakat bu ideolojiler gevre sorunlarinin ¢éziimiine farkli yénden baktiklari, asil
sorunun doga ve insan iliskisindeki degisim oldugu kanaati noktasinda birleserek, insanin dogada
yarattigl yikimi arastirmislardir. Bu ¢alismada radikal ekoloji diisiincesi icinde degerlendirilen ¢evreci
ideolojilerin cevreye ve ekonomiye bakis acilari degerlendirilecektir.

Anahtar Kelimeler: Ekoloji, Cevre, Cevre Sorunlari, Cevreci ideolojiler.
Environmental Ideologies
Abstract

As a result of environmental problems, whose dimensions have become threatening to the entire
planet, environmental ideologies based on different ideas have begun to emerge in order to solve
environmental problems. From deep ecology to social ecology, from eco-anarchism to eco-fascism,
from eco-feminism to eco-liberalism, from eco-socialism to spiritual ecology, many environmentalist
ideologies have developed differently from traditional ideologies, and these thought movements,
which continue to develop, do not have a generally accepted and consistent idea. However, these
ideologies have united in the view that they look at the solution of environmental problems from a
different perspective and that the main problem is the change in the relationship between nature
and human, and they have researched the destruction caused by man in nature. In this study, the
environmental and economic perspectives of environmentalist ideologies, which are evaluated
within the radical ecology thought, will be evaluated.

Keywords: Ecology, Environment, Environmental Issues, Environmental Ideologies.
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Bu calismanin amaci, Covid-19 Pandemisi déneminde BIST-100 endeksi ile Altin, Giimiis ve Brent
Petrol getirileri arasindaki iliskiyi analiz etmektir. BiST-100 endeksi ile Altin, Giimiis ve Brent Petrol
getirileri arasindaki iliski VAR yontemi ile analiz edilmistir. Calismada pandemi dénemi esas alindigi
icin Turkiye'de Covid-19 vakasinin ilk ortaya ¢iktigi tarih olan 11 Mart 2020 ile 20 Ekim 2021 tarihleri
arasindaki haftalk veriler kullanilmistir. Calismada oncelikle verilerin duraganlgini analiz etmek igin
ADF ve PP birim kok testleri yapilmistir. Verilerin duraganlk dizeyleri belirlendikten sonra, kurulacak
modele iliskin varsayimlari saglamak i¢cin uygun gecikme uzunlugu belirlenmistir. Ardindan uygun VAR
modeli kurularak Altin, Giimis ve Brent Petroldeki soklarin BiST-100 endeksi tizerindeki etkilerinin
incelenmesi icin etki-tepki fonksiyonlari ve varyans ayristirma analizi kullaniimistir. Arastirmada
degiskenler arasindaki iliskisini ortaya ¢ikarmak icin Granger Nedensellik testi kullaniimistir. Etki-tepki
fonksiyonlarina gére; BiST-100 endeksinin Altin, Giimiis ve Brent Petrol getirilerindeki soklara farkli
donemlerde pozitif ve negatif tepkiler verdigi ve soklarin ortalama 10-15 hafta icinde ortadan kalktigi
sonucuna varilmistir. Varyans ayristirma analizi bulgulari degerlendirildiginde; 10. haftada BiST-100
endeksi varyansindaki degisimin yaklasik %82,1'i BiST-100 endeksindeki, %5,5'i Altindaki, %5,9'u
Brent Petroldeki ve %6,5'i Glimiusteki varyans tarafindan agiklanmaktadir. Son olarak Granger
nedensellik testi sonuglari degerlendirildiginde; Brent Petrol ve Giimiisten BiST-100 endeksine dogru
tek yonll nedensellik tespit edilmistir.

Anahtar Kelimeler: Covid-19, BiST-100 Endeksi, Altin, Gimiis, Brent Petrol, VAR Analizi.

Analysis of the Relationship Between BIST-100 Index and Commodity Returns During the Covid-19
Pandemic Period

The aim of this study is to analyze the relationship between BIST-100 index and Gold, Silver and Brent
Oil returns during the Covid-19 Pandemic period. The relationship between BIST-100 index and Gold,
Silver and Brent Oil returns was analyzed with the VAR method. Because the study was based on the
pandemic period, weekly data between 11 March 2020 and 20 October 2021, the date when the
Covid-19 case first appeared in Turkey, were used. In the study, first of all, ADF and PP unit root tests
were performed to analyze the stationarity of the data. After the stationarity levels of the data were
determined, the appropriate lag length was determined to provide the assumptions regarding the
model to be established. Then, by establishing the appropriate VAR model, impulse-response
functions and variance decomposition analysis were used to examine the effects of shocks in Gold,
Silver and Brent Qil on the BIST-100 index. The Granger Causality test was used to reveal the
relationship between the variables in the study. According to action-reaction functions; It was
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concluded that the BIST-100 index gave positive and negative reactions to the shocks in Gold, Silver
and Brent Oil returns in different periods, and the shocks disappeared within 10-15 weeks on
average. When the variance decomposition analysis findings are evaluated; In the 10th week,
approximately 82.1% of the variation in BIST-100 index variance is explained by the variance in BIST-
100 index, 5.5% in Gold, 5.9% in Brent Oil and 6.5% in Silver. Finally, when the Granger causality test
results are evaluated; One-way causality was determined from Brent Oil and Silver to BIST-100 index.

Keywords: Covid-19, BIST-100 Index, Gold, Silver, Brent Qil, VAR Analysis.
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Medya tiketimi, dijital cagin sundugu bircok yenilikle beraber geleneksellikten uzaklasarak post
modern tiketime evrilmistir. Netflix, BIuTV, Hulu, MUBI, Exxen ve Apple TV+ gibi platformlar talep
Uzerine abonelige dayali video icerik sunan 6rnek platformlardan sadece birkacgidir. Bu platformlarin
tuketicilerle etkilesim kurmasi ve tliketici davraniglarini anlamasi firmalarin pazarlama stratejileri ve
sirdirdlebilir olmalari igcin de 6nem arz etmektedir. Sirketler stratejilerini belirlerken tiiketiciyi
merkez olarak kabul etmelidir. Bu dogrultuda, hangi musteri gruplarinin ne tir tercihler yaptig,
tuketici platform tercihlerinde rol oynayan hangi ana faktorlerin 6n plana c¢iktigl, marka algilarinin
hangi kistaslarda benzedigi ya da farklilastigl, sanal pazarlama karmasi stratejilerinden biri olarak
dikkate alinan kisisellestirmenin éneminin ne oldugu gibi ¢calismanin amacina yénelik sorulara yanit
bulmak ve tiketici tercihlerini kesfetmek amaglanmistir. Calismanin bir diger amaci ise cevrim igci
icerik saglayicilarin tiketicilere sunduklari Griin ve hizmet icin is modeli 6nerisi yapabilmektir.
Literatlirde ¢cevrim ici medya saglayicilarin stratejilerinin tiketici beklentileri ile olan iliskisini birlikte
ele alan calismalarin olduk¢a az oldugu gézlemlenmistir. Ulkemizde medya tiiketicilerinin talep
Uzerine abonelige dayali video platformlarini tercih etmelerinde 6ne ¢ikan kistaslarin belirlenmesi ve
cevrim ici icerik saglayici firmalarin da bu baglamada tiketicilerin ihtiyaclarina yonelik is modeli
sunmalari gerekli olmaktadir. Bunu anlamak (izere, yapilacak literatlir taramasinin sonucunda
belirlenen kistaslar cergevesinde Tirkiye’de tlketici profil, tercih ve davraniglarini analiz etmek ve
sonrasinda da tiketici beklenti ve taleplerine yonelik bir is modeli 6nerisi sunmak (izere anket
calismasi yapilmasi planlanmaktadir.

Anahtar Kelimeler: Cevrim ici icerik saglayicilar, Pazarlama stratejisi, Talep Uzerine Abonelige Dayali
Video (SVOD) Platformlari, Tlketici davranislari.

Effects of Consumer Behavior on Subscription-Based-Video-On-Demand (SVOD) Platform
Preferences and Strategic Suggestions to Online Content Providers

Abstract

Media consumption has evolved into post-modern consumption by moving away from the tradition
with many innovations offered by the digital age. Netflix, BIuTV, Hulu, MUBI, Exxen, and Apple TV+
are just a few of the platform examples that offer subscription-based-video-on-demand content. The
interaction of these platforms with consumers and understanding consumer behavior are also
important for marketing strategies and sustainability of companies. Companies should consider the
consumer as the center while determining their strategies. In this direction, it is aimed to answer the
questions regarding the purpose of the study and explore the consumer preferences, such as; which
customer groups make what kind of preferences, which of the main factors that play a role in
platform of consumer preferences become prominent, with which criteria the brand perceptions
resemble or differ, what is the importance of personalization that considered of one of the virtual
marketing mix strategies and so on. Another purpose of the study is to suggest a business model to
the consumers for the products and services offered by online content providers. It has been
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observed that there are very few studies in the literature that deal with the relationship between the
strategies of online media providers and consumer expectations. In our country, it is required to
determine the prominent criteria for media consumers to prefer subscription-based-video-on-
demand platforms, and for the online media producers to offer a business model regarding the
needs of the consumers in this context. In order to understand this, it is planned to analyze the
consumer profile, preference, and behavior within the framework of the criteria determined as a
result of the literature review, in Turkey; and after to conduct a survey to offer a business model
proposal for consumer expectations and demands.

Keywords: Consumer behavior, Marketing strategy, Online content providers, Subscription-based-
video-on-demand (SVoD) platforms.
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Tuketici, bir GriinG veya hizmeti satin almadan 6nce ihtiyacin olusmasi ve var olan ihtiyacin ortaya
cikmasiyla satin alma siirecini olusturur. ihtiyac olusturan durumlardan biri kullandigi objede olusan
problemlerdir. Bu duruma elektronik aletlerin bozulmasi veya kirilmasi 6érnek verilebilir. Satin alma
talebini olusturan ikinci durum ise bir uyarinin olusmasidir. Ornegin kisi bir arkadasinda ya da
cevresinde gord(igu bir Grlnl ihtiyacl olmasa bile sirf begendigi icin alma egilimi gosterebilmektedir.
Sosyal medya ile degisen tiketici dinamigi, kisinin bir Grind satin alirken bir araciya ihtiyag
duydugunu gostermektedir. Bu aracilar genel olarak Influencer ismi verilen sosyal medya
fenomenleridir. Dijital Pazarlamanin yeni aracilari olan Influencer kelime anlami olarak, etkileyici
etkileyen kisi anlamina gelmektedir. Bu kisiler dijital mecralar araciligiyla, sahip oldugu kanallar ile
karsilarindaki  kitlenin duygularini harekete gecirebilmektedirler. Tuketiciler Influencerlarin
yonlendirmesiyle sosyal medyada gezerken ihtiyac olmayan bir Girlint alma egilimi géstermektedirler.
Dijital diinyada bu etkiyi fark eden firmalar Influencerlara Urinlerini gondererek tanitim yapmalarini
istemektedir. Bu siire¢ sonunda da yeni bir pazarlama stratejisi olan Influencer Marketing kavrami
olusmustur. Markalar daha gorinir olmak ve satislarini arttirmak igin irtin ve tiketici arasinda bir
araci daha sokarak kisilerde Uriine arzu ve istek olusturarak, satin alma egilimini gergeklestirmeyi
hedeflemektedirler. Bu durum son zamanlarda azimsanamayacak bir hale gelmistir markalar reklam
bitgelerinin %63’lUk bir kismini Influencer Marketinge ayirmaktadir. Bu sektor 2021 yili itibariyle 6
milyar dolarlik bir pazar hacmine erismistir. Bu baglamda tiiketicinin satin alma egilimine yeni bir
sire¢ eklendigi goriilmektedir. Artik tliketici bir Griini magazaya gidip Ustlinde deneyip satin alma
slrecinin yanina, Influencer araciligiyla bir Griiniin denenip, yorumlanip, paylasmasi da satin alma
egilimlerine eklenmistir. Bu durum sosyal medyanin satin alma pratiklerinin ve tiiketicinin arzinin
sosyal medya ile degistigini gdstermektedir.

Anahtar Kelimeler: Pazarlama, Infulencer Marketing, Dijital Pazarlama, Sosyal Medya
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Kadin ve erkek dogasi geregi farklidir. Hegemonik erkeklik anlayisinin baskin oldugu toplumlarda
kadin ve erkek icin konulmus sosyal roller, kodlar, nitelikler olarak tanimlanan, ‘toplumsal cinsiyet’
kavraminin glinlimiz eril toplum diizeninin normlari iginde, kadinlar agisindan negatif yonde evrildigi
gorilmektedir. Toplumsal cinsiyet esitsizligi nedeniyle diinya niifusunun yarisini olusturan, 6zellikle
kirsal kesimdeki egitimsiz kadinlar duslik tcretli islerde, ikinci sinif muamelesi gérerek ¢alismaktadir.
Sehirlerde kadinlar istihdam piyasasinda yeterince yer bulamamakta, bu konuda bircok engelle karsi
karsiya kalmaktadir. Bu nedenle, toplumsal cinsiyet esitligini yeniden insa etmek yasamsal énem
tasimaktadir. Geleneksel is modellerinden farkh yapisiyla dijital platformlar tizerinden kisa sireli veya
freelance islerin olusturdugu bir isglicii piyasasi olarak ‘Gig Ekonomisi’ 6zellikle kadinlar icin ¢ok
sayida firsatlar ve avantajlar saglamaktadir. Gegici ve bagimsiz hizmet olarak tanimlanan gig
ekonomisi kisa vadede, proje bazinda isglici karsiliginda kazanc¢ saglamaya, dijital altyapisi ile
kadinlarin uzaktan ve esnek kosullarla ¢alismalarina olanak taniyarak, kadin istihdaminin artmasina
katki saglama potansiyeli tasimaktadir. Bu ¢alismada toplumsal cinsiyet rolleri, toplumsal cinsiyet
esitligi ve kadin istihdami baglaminda gig ekonomisi kavrami ele alinmis; gig ekonomisinin kadin
istihdamina olasi katkilarina iliskin degerlendirmeler yapilmistir.

Anahtar Kelimeler: Toplumsal Cinsiyet Esitsizligi, Gig Ekonomi, Kadin istihdami

An Evaluation of the Contribution of the Gig Economy to Women's Employment in Ensuring Gender
Equality

Abstract

Men and women are different by nature. It is seen that the concept of 'gender’, which is defined as
social roles, codes and qualities set for women and men in societies where the hegemonic
masculinity understanding is dominant, has evolved negatively for women within the norms of
today's masculine social order. Due to gender inequality, uneducated women who make up half of
the world's population, especially in rural areas, work in low-paid jobs, being treated as second class.
In cities, women cannot find enough space in the labor market and face many obstacles in this
regard. Therefore, it is vital to rebuild gender equality. The 'Gig Economy', as a labor market created
by short-term or freelance jobs through digital platforms, with its different structure from traditional
business models, provides many opportunities and advantages especially for women. The Gig
economy, which is defined as temporary and independent service, has the potential to contribute to
the increase of women's employment by enabling women to work remotely and under flexible
conditions with its digital infrastructure, in the short term, to earn in return for labor on a project
basis. In this study, the concept of gig economy is discussed in the context of gender roles, gender
equality and women's employment; Evaluations were made regarding the possible effects of the gig
economy on women's employment.

Keywords: Gender Inequality, Gig Economy, Female Employment
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Abstract

Financial inclusion has become one of the backbones of sustainable economic development. This
paper analyses the main determinants of financial inclusion in Central Asia based on individual
characteristics of adults using the Global Findex dataset by the World Bank. The econometric model
employed in this article uses three financial inclusion indicators as the response variables, while
individual characteristics and socioeconomic statuses of adult respondents from Central Asian
countries are used as explanatory variables. According to the findings, education, employment
status, and income level are significant factors in determining the financial inclusivity of an individual.
Owning a mobile phone and the possibility to come up with an emergency fund have positive
relationships with financial inclusivity. The households in the top 20% income level have a
significantly higher chance to save for farm/business or old age compared to the ones from the
bottom 20% income level. The countries that have a higher level of informal savings are associated
with a lower level of formal savings in this region.
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Toplumlar glinimiizdeki teknolojik seviyeye gelirken bircok asamadan ge¢mislerdir. Bu asamalarin
icinde Avcl Toplum, Tarim toplumu, Endistri Toplumu, Bilgi Toplumu ve son olarak Akilli Toplum
bulunmaktadir. Toplum 5.0, Super Akill Toplum olarak tanimlanmaktadir. Japon Ekonomik
Organizasyonlar Federasyonu tarafindan hazirlanan calismada teknolojik, ekonomik ve sosyolojik
anlamda yapilacak olan yenilikleri blyiik kitlelere anlatmak hedeflenmistir. Bu calismalar sonucunda
hem siber alan hem de gergeklik birlesecek ve akilli sehirler yaratilacaktir. Robot teknolojisi ve insan
zekas! gelecekteki yasami tasarlayacaktir. Bu ortaklik sonucunda akilli sehirler olusturulacak ve bu
sehirler teknoloji ile donatilacaktir. Bu altyapi kurulurken yapay zeka, blyik veri, robotik ve
nesnelerin interneti gibi kavramlar 6nem kazanacaktir. Ortaya koyulan planlama cercevesinde nifus
politikalari, sensorli teknolojik aygitlar, cevre kirliligi ve dogal afetler, hukuk sistemi gibi birgok
sektorde degisimlerin yasanacagi 6ngorilmektedir. Bu calisma, en yeni toplum bicimi olan Endustri
5.0 ve yeni teknolojik gelismelerin getirdigi akilli sehirlerin nasil, nerede ve hangi amagla insa
edildigini, bu insa siregleriyle hedeflerin neler olacagl ve ne gibi yenilikleri insan hayatina entegre
edecegini, akilli sehir 6rnekleriyle agiklamayr amaglamaktadir.

Anahtar Kelimeler: Toplum, Teknoloji, Akilli Toplum, Akilli Sehir
A Study on Industry 5.0 and the Building of Smart Cities in the World
Abstract

Societies have gone through many stages while reaching the technological level of today. These
stages include the Hunter Society, the Agricultural Society, the Industrial Society, the Information
Society and finally the Intelligent Society. Society 5.0 is defined as the Super Intelligent Society. In the
study prepared by the Federation of Japanese Economic Organizations, it is aimed to explain
technological, economic and sociological innovations to large masses. As a result of these studies,
both cyber space and reality will unite and smart cities will be created. Robot technology and human
intelligence will design future life. As a result of this partnership, smart cities will be created and
these cities will be equipped with technology. While establishing this infrastructure, concepts such as
artificial intelligence, big data, robotics and the internet of things will gain importance. It is predicted
that changes will occur in many sectors such as population policies, technological devices with
sensors, environmental pollution and natural disasters, and the legal system within the framework of
the determined planning. This study aims to explain how, where and for what purpose smart cities,
which are the newest form of society, Industry 5.0 and new technological developments are built,
what the goals will be with these construction processes and what innovations will be integrated into
human life with examples of smart cities.

Keywords: Society, Technology, Smart Society, Smart City

63



8" International Management and Social Research Conference
November 6-8, 2021 Istanbul /Turkey

Ogr. Gor. Fevziye BEKAR
Gumishane Universitesi

Siran Saglk Hizmetleri MYO
ORCID: 0000 0003 1692 4294
Ogr. Gor. Vural AKAR

Kitahya Dumlupinar Universitesi
Domani¢ Hayme Ana MYO
ORCID: 0000-0003-0804-3550

Ozet

Bu arastirmanin amaci, tim dinyay: etkisi altina alan Covid-19 salgini sirecinde Covid-19 korkusunun
duygusal tiikenme Uzerindeki etkisini ve bu iki degisken arasinda is arkadashginin diizenleyici rolinin
belirlenmesidir. Arastirmanin evrenini saglik calisanlari olusturmaktadir. Arastirmanin oOrneklemi
kartopu orneklem yontemi araciligiyla belirlenmistir. Google Forms cevrimici anket yontemi ile 112
acil servis hizmetlerinde ¢alisan 749 saglik calisanindan veri toplanmistir. Verilerin analizi igin SPSS 23
ve AMOS 24 paket programlari kullaniimistir. Bu kapsamda gtivenilirlik, dogrulayici ve agiklayici faktor
analizi, korelasyon analizi ve regresyon analizi yapilmistir. Regresyon analizi sonucunda Covid-19
korkusunun duygusal tilkenme Uzerinde pozitif ve anlamli bir etkisi oldugu, bu iliskide is arkadaslhigi
degiskeninin arkadaslik firsati ile egemen arkadaslik alt boyutlarinin diizenleyici bir role sahip oldugu
sonucuna ulasiimistir.

Anahtar Kelimeler: Covid-19 Salgini, Covid-19 Korkusu, is Arkadasligi, Duygusal Tikenme

The Regulatory Role of Workplace Friendships within the Effects of the COVID-19 Fear on
Emotional Exhaustion

Abstract

The aim of this study is to determine the effects of the COVID-19 fear on emotional exhaustion and
the regulatory role of workplace friendships between these two variables during the globally-
challenging times of the COVID-19 pandemic. The population of the study consists of health
professionals. The samples of the study were selected through the snowball sampling method. Data
were collected from 749 health professionals working at emergency services with questionnaires
using Google Forms for the online questionnaire method. SPSS 23 and AMOS 24 software packages
were utilised to analyse the data. Subsequently, reliability, confirmatory and explanatory factor,
correlation and regression analyses were performed. The results from the regression analysis showed
that the COVID-19 fear had a significantly positive effect on emotional exhaustion and that friendship
prevalence and friendship opportunities as subcategories of workplace friendships had a regulatory
role within this relationship.

Keywords: COVID-19 Pandemic, COVID-19 Fear, Workplace Friendships, Emotional Exhaustion
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Bu arastirmanin amaci, Covid-19 salgini siirecinde mevcut isin anlamliligina yonelik ¢alisan algisinin is
performansi tUzerindeki etkisinde Covid-19 korkusunun diizenleyici rolliniin belirlenmesidir. Arastirma
saglik calisanlari Uzerinde yuUritilmastir. Veri toplama sirecinde kolayda o6rneklem yontemi
kullanilmistir. Google Forms aracili§iyla hazirlanan gevrim igi anket formu araciligiyla 214 hemsireye
ulasilmistir. Arastirmanin verilerinin analizinde SPSS 23 paket programindan faydalaniimistir.
Arastirmanin analizlerinde giivenilirlik analizine, faktor analizine, korelasyon analizine, regresyon
analizine ve spss process analizine basvurulmustur. Analizler sonucunda isin anlamliligina yonelik
calisan algisinin is performansi lizerinde pozitif bir etkisi oldugu sonucuna ulasilmistir. Bu iliskide ise
Covid-19 korkusunun ise diizenleyici bir role sahip oldugu sonucuna varilmistir.

Anahtar Kelimeler: isin Anlamhligi, Covid-19 Korkusu, is Performans, SPSS

The Regulatory Role of the COVID-19 Fear within the Effects of Workplace Meaningfulness on
Work Performance

Abstract

The aim of this study is to determine the regulatory role of the COVID-19 fear within the effects of
workers’ perceptions towards the existing feeling of meaning at work on work performance during
the COVID-19 pandemic. The study was conducted on health professionals. Convenience sampling
method was preferred in collecting the data. Online questionnaires prepared on Google Forms were
answered by 214 nurses. SPSS 23 software package was used to analyse the data. Regarding the
analyses of the study, reliability analysis, factor analysis, correlation analysis, regression analysis and
SPSS PROCESS analysis were performed. As a result, it was concluded that the workers’ perceptions
towards workplace meaningfulness had a positive effect on work performance. Additionally, it was
discovered that the COVID-19 fear has a regulatory role in this relationship.

Keywords: Workplace meaningfulness, COVID-19 Fear, Work Performance, SPSS
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Abstract

Cotton occupies a large area for cultivation in Pakistan and a major part of Pakistan’s economy
depends upon the import-export of raw cotton as well as cotton by-products and goods. This study
was conducted to determine the effects of different sowing dates on seed cotton yield in cotton
during 2019-20 at Cotton Research Station, Vehari, Pakistan. Plant biomass was affected significantly
by different sowing dates, however late sowing was not significant. Overall, the seed cotton yield of
VH-369 was greater (10190 kg ha-1) in the plots sown on 1* March as compared to the lowest seed
cotton yield of VH-Gulzar (344kg ha-1) recorded in the plots sown on 1* June. Hence for getting the
maximum seed cotton yield, the crop should be sown from 1% March to 16™ March with plant spacing
of 20 cm under the agro-climatic conditions of Vehari, Pakistan. This sowing period is critical to insect
pest attack (especially pink bollworm) for some previous years to avoid the severe loss recommended
sowing date is 1% April to 16 April.

Keywords: Gossypium hirsutum, Genotypes, Sowing Date, RCBD, Seed Cotton Yield.
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Abstract

Banks today are the biggest budgetary establishments around the globe, with branches and
auxiliaries for an amazing duration. In any case, business banks are confronting dangers when they
are working. Credit hazard is one of the most critical dangers that banks face, considering that
conceding credit is one of the fundamental wellsprings of pay in business banks. Subsequently, the
administration of the hazard identified with that credit influences the benefit of the banks. The point
of the exploration is to furnish partners with precise data in regards to the credit hazard the
executives of business keeps money with its effect on benefit. The principle motivation behind the
exploration is to research if there is a connection between credit chance administration and the
productivity of business banks in Europe. We additionally expect to examine if the relationship is
steady or fluctuating. In the examination model, ROE and ROA are characterized as intermediaries of
gainfulness while NPLR and CAR are characterized as intermediaries of credit chance administration.
The exploration gathers information from the biggest 3 commercial banks in Pakistan from 2016 to
2018 and formulates hypotheses that are identified with the examination question. A progression of
measurable tests is performed to test if the relationship exists. Other measurable tests are
performed to explore if the relationship is steady or not.

Keywords: Risk Management Practice, Profitability, Pakistan’s Commercial Banks
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Abstract

In article the basic marks of life and service of the officer of Imperial and “White” Armies Seyitmyrat
Owezbayev which after the termination of the Orenburg military school has started the military work
as a part of the Osset horse battalion are shined, then served in Turkmen Militia and Turkmen Horse
to a regiment. Ordered the army divisions, participating in fights so World War I, and Civil wars in
1914-1918 and 1918-1920. Became one of numerous victims of “Big terror” in 1937. As the
appendix article is supplied by the rare photos of Seyitmyrat Owezbayev borrowed from different
sites of the Internet.

Keywords: officer, war, a victory, revolution, reprisal, memory.

AHHOTauuA

B cTaTbe OCBelLAlOTCA OCHOBHbIE BEXW MKU3HWU U CAYyXKObl oduuepa Llapckoit n “Benoi” Apmuii
Cenntmypasa OBesbaeBa, KOTOpbI Nocsie OKOH4YaHWMA  OpeHOYPrckoro KageTcKoro Kopnyca
NPUCTYNUA K CBOEMY pPaTHOMY Tpyay B coctaBe OCETUHCKOTO KOHHOIO AMBU3WMOHA, 3aTEM CAYKUA B
TYpKMEHCKOW  MUAMUMM U TYpKMEHCKOM  KOHHOM NOAKy. KomaHgoBan  BOMCKOBbIMU
nogpasgeneHnaMK, y4acTsoBaBWMMKN B 601X, Kak [MepBoit MMpPOBOIM, Tak U paKgaHCKOM BOMH B
1914-1918 1 1918-1920 rr. CTan og4HUM M3 MHOFOYMUCAEHHbIX XepTB “Bosbluoro Teppopa” 8 1937
rogy. B nopsake npuaorKeHua ctaTbs cHabxeHa peakumu potorpaduamm Cenmntmypasa Osesbaesa,
3aMMCTBOBAHHbIMM U3 pPasHbIX UCTOYHUMKOB MHTEpHETA.

KnioueBble cnoBa: opuuep, BoiHa, nobena, pesostouns, penpeccus, NnamaTb.
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Devletlerin mali amacin yani sira ekonomik ve sosyal amaglarla da faaliyet gostermesi pek ¢ok bilim
insani tarafindan klasik kamu maliyesi anlayisina gore daha genis bir perspektiften analiz yapan mali
sosyoloji yaklasiminin benimsenmesine neden olmustur. Sosyal bir bilim dali olan maliye bilimi, mali
olaylara odaklanmakta ve ekonomiden sosyolojiye psikolojiden tarihe kadar pek ¢ok alan ile iliskili bir
yaklasim benimsemektedir. Mali olaylar, toplumsal ihtiyaclarin karsilanmasi amaciyla kamusal mal ve
hizmetlerin sunulmasi, kamu harcamalarinin yapilmasi ve bu harcamalarin finanse edebilmesi igin
kamu geliri elde edilmesini konu edinmektedir. Mali olaylarin arastirma alanlarindan biri olan kamu
gelirleri arasinda ise vergiler 6n plana g¢ikmaktadir. Mali olaylarin toplumsal boyutunun olmasi
vergileme gibi alanlarda sosyolojik yaklasimin 6nemine vurgu yapmaktadir. Bu cercevede calismanin
amaci, vergisel diizenlemelerin sosyolojik bir bakis agisi ile sekillendirilmesi geregini ortaya koymaktir.
Sonug olarak, vergileme gibi temeli insan olan alanlarda mekanik unsurlara ek olarak sosyoloji ve
psikoloji gibi bilim dallarinin g¢iktilarindan yararlanilmasi gercege daha yakin degerlendirmeler
yapilmasina imkan saglamaktadir.

Anahtar Kelimeler: Mali olaylar, insan davranisi, Mali sosyoloji, Vergi sosyolojisi
An Evaluation on the Importance of Sociological Approach in the Field of Taxation
Abstract

Many scholars have adopted the fiscal sociology approach, which analyzes from a broader
perspective than the standard public finance concept, due to the fact that states operate for
economic, social, and fiscal reasons. Public finance is a social science that focuses on fiscal events and
takes an approach that is related to numerous subjects ranging from economics to sociology,
psychology to history. Fiscal events involve the provision of public goods and services to meet
societal demands, the making of public expenditures, and the collection of public revenue to finance
these expenditures. Taxes are prominent among public revenue, which is one of the studied topics of
fiscal events. The social dimension of fiscal events highlights the significance of a sociological
approach in areas such as taxation. In this regard, the study's aim is to demonstrate the need of
developing tax legislation from a sociological standpoint. As a result, combining the outputs of
disciplines such as sociology and psychology with mechanical elements in human-based domains
such as taxation allows for more accurate assessments.

Keywords: Fiscal events, Human behaviour, Fiscal sociology, Tax sociology
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Bu arastirmanin amaci, COVID-19 6lim oranlarina etki eden faktorleri belirlemektir. Arastirmada 34
OECD iilkenin verisi incelenmistir. Ulkelere ait bin kisiye diisen hekim, hemsire, hastane yatagi, yogun
bakim yatagi sayisi, ortanca yas ve kisi basi toplam saglik harcamasi bagimsiz degisken olarak, Covid-
19’a bagh olim oranlari bagimli degisken olarak belirlenmistir. Yogun bakim yatagina iliskin
karsilastirilabilir verilere ulasilamadigl icin modele konulmamistir. Covid-19’a bagh 6lim oranlarini
etkileyen faktorleri belirlemek icin ¢oklu dogrusal regresyon analizi yapiimistir. Modelde coklu
dogrusallik sorunu (VIF<2) ve u¢ deger bulunmamaktadir (Mahallonobis Distance=6,121; Cooks
Distance= 0,205). Kurulan model anlamhdir (F=3, 857; p<0,05=0,032). Ortanca yasta ve bin kisiye
disen hemsire oranindaki degisim Covid-19 Oliimlerindeki varyansin %15’ini (Adjusted R Square=
0,148) aciklamaktadir. Standartlastirilmis Beta Katsayisi hemsire orani icin -0,413; yas icin 0,425'tir.
Mevcut Ulkelerden elde edilen verilere gore bin kisiye diisen hekim ve yatak sayisi 6lim oranlarinda
etkili degildir. Toplumdaki hemsire orani ve niifusun yas durumu Covid-19 6lim oranlarini etkileyen
faktorler arasinda yer almaktadir. Hemsire sayisinin artisi pandemideki 6lim oranlarini disiirmede
etkili oldugundan hemsire sayisinin artirilmasi, ortanca yastaki artis 6lim oranlarini artirdigindan yasli
nifusa yonelik daha fazla 6nlem alinmasini gerektirmektedir.

Anahtar Kelimeler: Covid-19, Oliim Orani, Yash Niifus, Hekim, Hemsire
The Factors Affecting Covid-19 Mortality Rates in OECD Countries
Abstract

The purpose of this research is to determine the factors affecting the COVID-19 mortality rates. Data
from 34 OECD countries were analyzed in the study. Physicians, nurses, hospital beds, number of
intensive care beds, median age and total health expenditure per person per thousand population of
countries were determined as independent variables, and death rates due to Covid-19 were
determined as dependent variables. It was not included in the model because comparable data on
the intensive care bed were not available. Multiple linear regression analysis was performed to
determine the factors affecting the death rates due to Covid-19. There is no multicollinearity
problem (VIF<2) and extreme values in the model (Mahallonobis Distance=6.121; Cooks Distance=
0.205). The established model is significant (F=3,857; p<0.05=0.032). The change in the median age
and the rate of nurses per thousand people explains 15% of the variance in Covid-19 deaths
(Adjusted R Square= 0.148). Standardized Beta Coefficient of -0.413 for nurse ratio; 0.425 for age.
According to the data obtained from the existing countries, the number of physicians and beds per
thousand people is not effective on mortality rates. The rate of nurses in the society and the age of
the population are among the factors affecting the Covid-19 death rates. Since the increase in the
number of nurses is effective in reducing the death rates in the pandemic, increasing the number of
nurses requires more measures to be taken for the elderly population, as the increase in the median
age increases the death rates.

Keywords: Covid-19, Mortality Rate, Elderly Population, Physician, Nurse
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Abstract

The purpose of this study was to compare the effectiveness of Professional Learning
Communities (PLC) in urban and rural primary schools in Kuantan on five dimensions: norms
and values building, student learning emphasis, collaborative practise, personal practice, and
reflective discourse. The study was designed quantitatively. To collect data, questionnaires in
the form of Likert scales were employed. This study surveyed 200 respondents from a sample
of teachers in urban and rural primary schools. The quantitative data were analysed using the
Statistical Package for Social Science software version 21 (SPSS Version 21). To accomplish the
first objective, descriptive statistical analysis is employed to determine the data's frequency,
percentage, mean, and standard deviation. In order to accomplish the study's second
objective, inferential analysis using the T-test was employed to determine the effectiveness of
PLC in urban and rural primary schools. In general, the study's findings indicate that the
Professional Learning Community is highly beneficial in both urban and rural primary schools.
There was a substantial difference in the effectiveness of Professional Learning Communities
between urban and rural primary schools, with the mean score for urban schools being higher
(mean = 294.37, standard deviation = 21.58) than for rural schools (mean = 287.57, standard
deviation = 25.74). In addition to the study's second objective, inferential analysis using the t-
test was employed to determine the effectiveness of PLC in urban and rural primary schools. In
general, the study's findings indicate that the Professional Learning Community is highly
beneficial in both urban and rural primary schools. There was a substantial difference in the
effectiveness of Professional Learning Communities between urban and rural primary schools,
with the mean score for urban schools being higher (mean = 294.37, standard deviation =
21.58) than for rural schools (mean = 287.57, standard deviation = 25.74). In order to
accomplish the study's second objective, inferential analysis using the T-test was employed to
determine the effectiveness of PLC in urban and rural primary schools. In general, the study's
findings indicate that PLC is highly beneficial in both urban and rural primary schools. There
was a substantial difference in the effectiveness of PLC in urban and rural primary schools,
with the mean score for urban schools being higher (mean = 294.37, standard deviation =
21.58) than for rural schools (mean = 287.57, standard deviation = 25.74). The study's findings
indicate that PLC is very beneficial in both urban and rural elementary schools. There was a
substantial difference in the effectiveness of Professional Learning Communities between
urban and rural primary schools, with the mean score for urban schools being higher (mean =
294.37, standard deviation = 21.58) than for rural schools (mean = 287.57, standard deviation
= 25.74). The study's findings indicate that PLC is very beneficial in both urban and rural
elementary schools. There was a substantial difference in the effectiveness of PLC in urban and
rural primary schools, with the mean score for urban schools being higher (mean = 294.37,
standard deviation = 21.58) than for rural schools (mean = 287.57, standard deviation =
25.74).
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Ozet

Hizla gelisen teknoloji ve sanayinin yani sira kentlerde niifus artmakta, artan nifus yogunluguna bagh
olarak vatandaslarin glinliik hayatini idame ettirebilmesi ve ihtiyaclarina hizli, kolay ve efektif
¢o6zimler bulabilmesi icin entegre sehircilik yapisina ihtiya¢ duymaktadir. Bir diger yandan ise
devletler, sosyal devlet anlayisi ile vatandaslarin ihtiyaci olan hizmetleri sunmak icin ¢ozliimler
aramaktadir. Akill sehir yaklasmiyla, hizla artan nifus ve kéyden kente gbg ile degisen yasam
kosullarina inovatif ¢ozimler Ureterek sdrdirilebilir hizmetlerin verilmesi miimkin olmaktadir.
Bununla birlikte, akilli sehir hizmetlerinin heterojen gruplara erisebilmesi sehircilik hizmetlerinin
kapsayiciligindan emin olmak adina temel hedeflerden biri haline dontismektedir. Bu nedenle akilli
¢O6zimlerin yayginlastirimasinda hedef kitlenin dogru tespit edilmesi 6nem tasimaktadir. Bu
calismada Turkiye genelindeki il belediyelerinde akilli sehir memnuniyetini 6lcmek ve kullanici
profilini belirlemek tzerine bir anket calismasi gergeklestirilmistir. Turkiye geneli gerceklestirilen
anket ile demografik 6zellikleri (gelir dlizeyi, egitim diizeyi, cinsiyet, yas, ikamet ili, medeni durum, is
durumu, caligilan sektor, sosyal glivence durumu) farkhlasan akilli sehir kullanici profillerinin ve
memnuniyet dlzeylerinin belirlenmesi hedeflenmistir. Arastirmanin; akilli sehirlerdeki hizmetlerin
tasariminin ve c¢esitlendirilmesin yani sira hizmetlerin dogru hedef kitlelere ulasilabilmesinin
saglanmasinda katki saglayacagi dislintilmektedir.

Anahtar Kelimeler: Akill Sehir, Hizmet Kanali, Sehircilik, istatistik, Kullanici Profilleri
Examination of Smart City Services Based on User Profiles: Turkey
Abstract

Besides the technology and industry have been developing rapidly, the population is increasing in
cities. Since population density has increased and living activities have become more complex
compared to the past, citizens need an integrated urban planning structure in order to maintain their
daily life and find fast, easy and effective solutions to their needs. On the other hand, states seek
solutions to provide services that citizens need in terms of the understanding of the social state.
Nowadays, it is possible to provide sustainable services by producing innovative solutions to the
changing living conditions with the rapidly increasing population and migration from the village to
the city by smart city approach. Furthermore, the ability of smart city services to reach
heterogeneous groups becomes one of the main objectives to ensure the inclusiveness and scope of
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urban services. For this reason, it is important to correctly identify the target audience in the
dissemination of smart solutions. In this study, a survey was conducted to measure smart city
satisfaction and determine the user profile in municipalities across Turkey. With the survey
conducted, it was aimed to determine smart city user-profiles and satisfaction levels, whose
demographic characteristics (income level, education level, gender, age, province of residence,
marital status, job status, sector of employment, social security status) differ. It is thought that the
research will contribute to the design and diversification of services in smart cities, as well as ensure
that the services can be reached to the right target audiences.

Keywords: Smart City, Service Channels, Urbanization, Statistic, User Profiles
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Ozet

Kitle Kaynak kullanimi, ginliik hayatta c¢esitli bulgularin ilgililer tarafindan tespiti noktasinda
kalabaliga ait zihin glcinin (kitlenin), tek bir insanin zihin giiciinden Ustiin oldugu prensibine
dayanarak, kitlenin (toplumun) kaynak olarak kullaniimasi olarak tanimlanmaktadir. Kitle kaynak
kullanimi kavrami senelerdir kamu ve 06zel sektdr tarafindan kullanilmakta olup, kavramin
olusturulabilmesi icin belirli amaglar ve ihtiyaglar dogrultusunda olusturulmus gorevlere ihtiyag
duyulmaktadir. Bu gorevler dogrultusunda kitle kaynak verilerini inceleyen gorevli, kitle kaynagina
veri girdisi saglayan katilimci ve bu iki bilesenin iletisimini gergeklestirdigi platformun dahil oldugu
kitle kaynak kullanimina ait siireclerde, gercek kisiler arasinda mutualist birliktelikler olusmaktadir.
Diinya nifusunun dijitallesme ile es zamanli artmasi ve cep telefonu kullaniminin yayginlasmasi,
bireylerin gcevrimigi olarak zaman ve mekandan bagimsiz veri girdisi sagladigi ve bu verilere bagl etkin
kaynak kullanimi ile aksiyonlarin alindigi iyi érnekler gézlemlenmistir. Kavram ile mevcut durumun
daha dinamik takip edilmesi, degerlendirilmesi ve problemlere yonelik aksiyonlara hiz, kalite, maliyet,
esneklik ve cesitlilik gibi avantajlar sunulurken, kavram istihdam acig, fikri mulkiyet hirsizhgi ve gizlilik
gibi tehditler de barindirmaktadir. Bu ¢alisma kapsaminda, akilli sehirlerde kitle kaynak kullanimina
ait ulusal ve wuluslararasi iyi 6rnek uygulamalarinin incelenmesi, olasi yeni uygulamalarin
modellenmesi ve kavramin olusturdugu ekonomik, sosyal ve cevresel etkilerin analizi
gerceklestirilmistir.

Anahtar Kelimeler: Akilli Sehir, Kitle Kaynak Kullanimi, Verimlilik
Crowdsourcing in Smart Cities
Abstract
Crowdsourcing is defined as the use of the crowd (society) as a source at the point of determination

of various findings, based on the principle that the mental power of the crowd is superior to the
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mental power of a single person. The concept of crowdsourcing has been used by the public and
private sectors for years. In order to create the concept, tasks which established with certain
purposes and needs are needed. On the basis of these tasks, mutualistic associations are formed
between the officer who examines the crowdsourcing data, the participant who provides data input
to the crowdsourcing and the platform which these two components communicate. With the
simultaneous increase in the world population with digitalization and the widespread use of mobile
phones in the current population, individuals can provide online data input to the system
independent of time and space. While the concept offers advantages such as speed, quality, cost,
flexibility and diversity of following and evaluating the current situation more dynamically and taking
actions against problemes, it also contains threats such as unemployment, intellectual property theft
and confidentiality. In this study, national and international best practices of crowdsourcing in smart
cities are examined. Possible new applications were modeled and the economic, social and
environmental impacts of the concept were analyzed.

Keywords: Smart City, Crowdsourcing, Productivity
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Abstract

The current outbreak of a new coronavirus Covid-19 have significantly interrupted daily life. These
interruptions in life have caused many social, psychological, and physiological problems. These are
difficult challenges for people to struggle with. Considering the lack of scientific knowledge about the
pandemic, the rapid increase in cases, and the accompanying lockdowns and isolations, the
information spreading on social media can strongly influence people’s behavior which paves the way
for issues in terms of health, economy, business etc. The Covid-19 pandemic has underlined the
importance of emerging knowledge sharing and public participation. As the social media has become
more substantial part of a human daily life via technology, it enables the gaining the situational
awareness for people. In this way, it can change how people think and how companies operate. As
the social media has become more substantial part of a human daily life via technology, it enables
the gaining the situational awareness for people. In this way, it can change how people think and
how companies operate. So, the social media becomes a tool for leaders to direct their followers.
Because the reaction is very high on the pandemic due to the knowledge deficiency and possible
consequences of Covid-19. Hence, the leadership and social media are two that cannot be separated.
Social media leaders set forth the necessary issues for what they are related to during lockdowns or
isolations. By producing persuasive messages in this extraordinary state of life, they shape the
behavior of their followers and ensure that the information they present are accepted. The findings
determined via systematic literature review are ; leaders use social media to influence attitudes and
empower their interaction during infection by providing and sharing knowledge, the official accounts
of leaders on social media is very useful for that, the leaders also use social media to coordinate and
understand the needs and desires of their followers. Most importantly the leaders use social media
as a tool to draw attention for what must be done and to measure it during pandemic. As a result,
leaders have used social media to transform their followers to overcome the uncertainty and
difficulties generated by the pandemic.

Keywords: Strategic Management, social media, leadership, pandemic, Covid-19
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Abstract

Livestock plays a multi-faceted role in rural life by providing food, income, employment, fuel,
fertilizer, transportation, and draught power. Livestock has been served as a source of income and
food security. The economy of Pakistan is based on the agriculture sector. Almost 55% of the
agricultural economy comes from the livestock sector. Livestock is also the major contributor
towards value addition in agriculture. In addition, livestock is one of the powerful tools against
poverty alleviation. Despite their importance, livestock farmers have to face many problems
regarding various aspects of management. The present study entitled “livestock production: an
alternate source for mitigation of economic disparities” was confined to district Faisalabad. Through
random sampling technique, 10 villages were selected, and twelve livestock farmers were selected by
purposive sampling technique thereby making a sample size of 120 respondents. The data were
analyzed by descriptive statistic techniques and the results depict that almost one-fourth of the
respondents were getting their income from livestock products. While more than one-half of the
respondents got earnings from livestock and crops whereas, only a few of the respondents were
receiving their income from livestock and other sources. The problem of the high cost of semen
ranked 1%, nonavailability of semen stood second, and nonavailability of technical assistance at
position 3", Lack of capital resources, lack of technical knowledge, costly and adulterated feed and
fodder and unavailability/ shortage of labor, lack of livestock extension services, and fewer field visits
of extension field staff are the major hindering factors. Therefore, it is recommended that by
improving livestock extension services, providing necessary technical knowledge to livestock keepers,
and providing credit facilities to farmers to mitigate poverty through livestock production.
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Covid 19 Pandemisi Karantina Siirecinde Universite Ogrencilerinin Zaman Algilarindaki Degisim ve Zaman
Yénetim Becerileri Uzerine Bir Degerlendirme
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Ozet

Bu arastirmanin amaci Covid-19 pandemisinin Glkemizde yasanan karantina siirecinde Ankara Yildirim
Beyazit Universitesi’nde egitim goren Sereflikoghisar Uygulamali Bilimler Fakiiltesi Uluslararasi Ticaret
ve Lojistik Bolim lisans 6grencilerinin zaman algilarindaki degisimi ve zaman yonetim becerilerini
degerlendirmektir. Bu amag¢ dogrultusunda arastirmada nitel arastirma yontemlerinden biri olan
betimleyici analiz uygulanmistir. Arastirmada veriler yapilandiriilmis milakat teknigi ile toplanmustir.
Arastirmada Ankara Yildirnm Beyazit Universitesi Sereflikochisar Uygulamali Bilimler Fakiiltesi
Uluslararasi Ticaret ve Lojistik Boliminden olusan 50 kisilik bir calisma grubu ile calisiimistir.
Arastirmada zaman algisi ve zaman yonetim becerilerine yonelik bir alan yazin taramasi yapilmis ve
arastirmada kullanilacak 4 arastirma sorusu gelistirilmistir. Arastirma sorularina verilen yanitlara
yapilan tanimlayici istatistikler sonucunda Covid 19 pandemisi karantina silrecinde (niversite
6grencilerinin zaman algilarindaki en yiiksek degisikligin “glin ve saat kavramim kalmadi” (,0), Covid
19 pandemisi karantina silirecinde giinliik hayat rutinlerindeki en yiksek degisikligin “Sosyal hayatim
cok kisitlandi” (,0) oldugu tespit edilmistir. Ayrica, bu silirecte en fazla algilanan zaman tuzaginin “cep
telefonu” (,0) oldugu ve zaman tuzaklari igin en yiiksek ¢dziim olarak “isleri/hayati planlamak” (,0)
Onerildigi sonucuna ulasiimistir.

Anahtar Kelimeler: Covid-19, pandemi, zaman algisi, zaman ydnetimi becerileri
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Ozet

Tirk modernlesmesi, Tanzimat dénemi ile baglayan, Birinci Mesrutiyet, ikinci Mesrutiyet dénemi ve
Cumhuriyet dénemi ile devam eden bir slrectir. Bu sireg, genel olarak Batililasma ¢abalari ile
Ozdeslestirilse de, baslangicta Osmanli Devleti’'nin Bati'ya karsi kendini savunma ve var olma
miicadelesinin pargasi olarak gorilmustir. Osmanh Devlet’i baglaminda modernlesme, zayiflayan ve
¢Okmekte olan devlet diizenegini, 6zellikle askeri ve egitim alaninda olmak (izere, ekonomik, siyasi ve
yonetimsel alanda, Bati’nin modernlesme ilkeleri, teknikleri ve kurumlari aracihigiyla yeniden
dizenlemek olmustur. Osmanl acisindan temel amac¢ devleti kurtarmakti. Gen¢ Osmanlilar, Jon
Tirkler ve ittihat ve Terakki Cemiyeti gibi modernlesme, Batililasma egilimi olan érgiitlenmelerin de
temel amaci devleti kurtarmakti. Dolayisiyla, bu orgiitlenmelerin temsil ettig§i modernlesme ve
Batililasma olgulari, Bati'nin modernlesme olgusundan, yapi ve slire¢ olarak farklilasmistir. Bu
baglamda Tirk modernlesmesi, celiskiler ve gerilimlerle oriila bir siire¢ olarak degerlendirilmektedir.
Bu celiskileri ve gerilimleri doguran temel 6ge ise, Turk modernlesme sirecinde, merkez-gevre
iliskisinin Bat’daki merkez-gevre iliskisinden farkl bir bicimde kurulmus olmasidir. iste bu ¢alisma, bu
farklilik Gizerinden Tiirk modernlesme sirecini agciklamayl amaclamaktadir.

Anahtar Kelimeler: Modernlesme, Batililasma, Tlrk modernlesmesi, merkez-cevre.

The Question f Turkish Modernisation: A Critical Approach Wihtin The Context of The Centre-
Periphary Relatonship

Abstract

Turkish modernisation is a process that began during the Ottoman Reform period, and continued
throughout the First Constitutional Era, Second Constitutional Era, and the Turkish Republic. The
movement is generally linked to Westernisation efforts, however, initially it was an attempt by the
Ottoman Empire to defend itself against the West and part of its struggle to establish its presence.
Within the context of the Ottoman Empire, modernisation meant restructuring the weakened and
nearly non-functional state apparatus in line with Western modernisation principles, methods, and
establishments, particularly in the military and educational fields but also in the financial, political,
and administrative areas. The main concern for the Ottomans was to salvage the state, as was the
primary aim of groups such as the Young Ottomans, Young Turks, and the Committee of Union and
Progress. For this reason, the concepts of Westernisation and modernisation represented by these
groups differs from the Western notion of modernisation in terms of structure and development.
From this point of view, Turkish modernisation emerges as a process fraught with clashes and
tensions. These clashes and tensions are primarily born out of the fact that the centre-periphery
relationship during the Turkish modernisation process was structured differently than the centre-
periphery relationship in the West. This study aims to interpret the Turkish modernisation movement
through the lens of this difference.

Keywords: Modernisation, Westernisation, Turkish modernisation, centre-periphery relationship.
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Abstract

Education and cognitive skills are important indicators of development for any nation. It helps
people to grow as individuals through the improvement of their skills and make them an active part
of society. Education for males and females holds equal importance. Female participation in
economic activities is imperative for growth and prosperity. The actual situation in Pakistan
depicting trembled participation patterns by the female. The present study aims to investigate the
impact of female education on the economic status and welfare of households in district Faisalabad.
For this reason, cross-sectional data were collected through a well-structured questionnaire from
120 respondents in the rural and urban areas of Faisalabad. The stratified random sampling
technique was used to collect data. The multiple regression model was used to analyze the data.
Descriptive statistics were employed for analysis. The empirical results provide ample evidence in
favor of the role of female education on household welfare. Therefore, the study concluded that
education has a significant effect on household welfare. The other variables such as the income of
respondents and family size also had a significant impact on household welfare. Age and family type
did not show any significant effect on household welfare. It was suggested that the government
should provide good educational facilities to females. To increase female participation for gaining
education especially in rural areas, it is also necessary that a long-term strategy be developed to
encourage the desired changes in society and attitudes through mass media.

Keywords: Socio-Economic, Female Education, Multiple Regression Model.
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